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G entilily ; 


Photographers’ dollars sown in 


better mountings have produced 


amazing harvests of profit and sales. 


A well dressed portrait, like a 
well dressed individual, commands 
respect. The public recognizes gen- 
tility and Gross Mounts accent 
your artistic efforts with that touch 
which spells the difference between 


the ordinary and the elite 


MANUFACTURERS TOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication: Lorain, Ohio, 











Few things in this world 
as warm as a bride’s smile. U1 
less, photographically speaking, 
you compare the warmth of 
Ansco Cykora Paper. 

Warmth is found everywl nly ividol. Both labor ry pack 
in a Cykora portrait. In the i sier for y to get a mor iged. Ansco, Binghamton, 
luminous shadows . . . in New York. A Division of Gen 

eral Aniline & Film Corporation. 


“From Research to Reality 


k 


brilliant middle-tones . . . in t 


sparkling highlights. Every- 











Professional 
Finishing Service 


Developing, proofing, retouching, print 
ing, enlarging, portraits in 
heavy oils, heavy oil copy restoration, 
copies, composites all of these ser 
vices or a portion of them 


od 


Y QUALITY 
VY SPEED 
Y ECONOMY 


Fine quality, fast 
reasonable prices 


¥ BIGGER PROFITS 


Out of the dark room you can pr 


promote 
No 


laboratory 


coloring, 


sales, increase business 


overhead 


we 


SEND 
FOR 
PRICE 
LIST 
TODAY 


It will pay you to use 
service 


OSBORNE LABORATORIES 
MIAMI BLDG. e@ Sth & ELM 
CINCINNATI 2, OHIO 


OSBORNE 
MIAMI BLDG 

th & ELM STREETS 
CINCINNATI 2, OHIO 


LABORATORIES 


Please send a copy of your Price List. 
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Association Doings 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











MH A new organization, which held its second meeting 


on February 20, is the Sarasota (Fla.) Professional Pho 
tographers, with 25 active and two non-resident mem 
bers. W. Earl Burnell, M.Photog., acted as host and at 
that time plans were made for a group exhibit at the 
Sarasota Art Association which took place from March 
19 to April 9. Sec.-treas. is C. G. Bittner, 116 Laurel 
Street. 


@ The Prof 


total of 


Photog. Assn. of Louisiana is now up to a 
245 members, a considerable achievement for 
a state which is not in the upper brackets from the 
standpoint of photographic population, and for an or 
ganization only two years old! New officers were in 
stalled at a gala meeting on March 5: Lee Webb, 
Eric McVadon, Baton Rouge, vice-pres.; 


John J. Varenholt, New Orleans, sec.-treas. 


Houma, pres.; 


B® Poul Kennedy, exec. sec. of the Prof. Photog. Assn. 
of Calif., was guest speaker at the February meeting of 
the Prof. Photog. Guild of San Diego (Calif.), which was 
also the occasion of that group’s annual meeting and 
election of officers. For the coming year the guild’s af 
fairs will be P. Weston 
Howard Hollobaugh, 


in the hands of Samuel 
Tim Childs, 


Jack Stevens and Mabelle Boileau, 


pres., 
La Jolla; vice-pres.; 
sec,-treas.; directors. 
@ Macon, Ga., 


eastern 


was the location of the 1950 South 
held from February 
24 to 26. The program included: James B. Wilson, Birm 
ingham, Ala.; H. Womeldorf and Ralph Bray of Kodak 
Miss DeViolette Bernhardt, Spartanburg, S.C 
Sherwood, Macon; Edward P. Curry 

Wendell Richmond, Va.; Spotswood 
Du Pont; Hillary G. Bailey, Hon.M.Photog 

A. Dieckman of Bradford Bachrach 
City George 


Beach, Fla 


Photog. Assn. convention, 


Miss 
Aqnes Milwaukee; 
Powell Foster of 
Atlanta; E 
New York 


West 


Ansco 


New officers are Sanderson Palm 


pres.; Ray Moody, Greeneville, Tenn., vice 
pres.; C. C. Harden Jack Williams 
Durham, N. C Mr. Wilson, director 


we were not 


Macon, sec 
board chrm.; 
given the 


treas 
Sorry 


names of the state vice-pres 


dents 


W@ February 7 saw the first 1950 meeting of the Greater 


Milwaukee Photog. Assn. at the Hayes Studio start off 


with an excellent attendance and the first of a 


ty of Wis 


series 


of programs to be conducted by the Univers 


onsin Business Institute The subject at this meeting was 





“Selling Technique as Applied to the Photographic In- 
dustry.” This society now also has a print competition 
at every meeting. The university tie-up is one other 
groups in college cities or towns might well consider. 


M While we're discussing Wisconsin, the Fox River 
Valley Assn. held its first 1950 meeting in Appleton with 
Ralph Johnson of Kodak showing a film about Flexi- 
chrome and the business session devoted to the annual 
election. Ervin Fletcher, Waupun, is new pres.; Lee 
Righter, Fond du Lac, vice-pres.; Mrs. Fletcher, sec.-treas. 


W@ The 136 manufacturers and distributors of cameras, 
projectors and other photographic equipment who make 
up the Photog. Mfrs. & Distrib. Assn. held their annual 
banquet at the Waldorf-Astoria Hotel in New York City, 
in conjunction with the opening of the highly successful 
National Photographic Show (annual event which they 
sponsor) on the night of February 22. New officers are: 
Robert C. Berner, Keystone Mfg. Co., Boston, pres.; 
Jacques Bolsey, Bolsey Corp. of America, New York, Ist 
vice-pres.; Michael Mulryan, Hub Distributors, Boston, 
East Coast vice-pres.; H. A. Bohm, Three Dimension Co., 
Chicago, Mid-West vice-pres.; A. Wertheimer, Radiant 
Mfg. Corp., Chicago, Mid-West vice-pres.; John C. Best, 
Ponder & Best, Los Angeles, West Coast vice-pres.; John 
G. Marshall, John G. Marshall Mfg. Co., Brooklyn, treas.; 
Wilfred L. Knighton, 303 Lexington Ave., New York, sec. 


W@ Back to Wisconsin because we overlooked the annual 
meeting of the South Central Wisconsin Assn. on Jan 
vary 29, held at the Reierson Studio in Madison with 
a noted criminologist and photographer — Professor 
Mathews — as speaker. Fran Achen, Whitewater, is 
new pres.; Joseph Nondahl, Stoughton, vice-pres.; Robert 
Sharpe, Beloit, sec.-treas. 


Book Reviews | 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











a DEVELOPING, PRINTING AND ENLARGING 5 %4x8B'/2 24 
pages, profusely illustrated. Paper, 25c. Publisher: Kodak. At 
all Kodak dealers 

This popular booklet has gone through heaven knows how 
many printings, and now appears once more, revised and 
up-to-date. Though referring to Kodak products throughout, the 
instructions of course apply to all sensitized products. Text and 
corefully planned illustrations make it almost impossible to go 
wrong. Punched to fit the Kodak Notebook 


BB ABOUT PHOTOGRAPHY, by Will Connel/. 8x10%, 64 poges 
many large bleed plates. Cloth, $2.95, postpaid. Publisher 
Maloney 

Any photographer who does not limit himself to pure portraiture 
will find this book absorbing reading and all but acknowledged 
experts will discover worthwhile hints and suggestions on every 
page. It isn’t for the beginner but might be thought of as a 
post-graduate course for the already competent workman. Mr 
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Connell ha pent 20 years behind the « r r . ids of 
genera ommercia photography llustratio photo-journalism 


and as an instructor. In not too fi vein or formal treat 


ment he gives the reader the benefit of what he 1s learned 
 ] and the diligent student can avoid years of tria 
at S rong a result. His discussions of the ustrations are in >» 


3 liberal education in pra photography 


Mi WHAT’S WRONG 1S PICTURE 
5 s A.R.P.S., Hon.M.Photog ed aie 
With This ry as may ing arom. Chih, 
* 9 milar t as been published sntain 
y rom profe > photographs actually r 
icture | spoon ported 


gnment rly a accompanied b ghting dia 
analyze n exhaustive deta 


f several competen 


CHARLES ABEL’S LATEST BOOK | °° "esl sown Sour at conven 


and feel, quite 


NOW READY Sis Sacann ine teen re a ae age 


that 
retely 
That he . nt o book 
So helpful, so important to any photographer that the n_ black-and-wh rmanently » honestly 
United States Army immediately bought 450 copies to photographe 


order, find + 


supply each of the Army Overseas Libraries 


more mone 


Handsomely cloth bound with attractive wrapper, 6x9 
192 pages, 90 large plates and nearly as many lighting 
diagrams. More valuable than listening to 20 print 
clinics because each photograph is discussed in complete 
detail, not to be forgotten a few moments later but 


down in print so you can refer to it time and again 


As all photographers know, there is no surer way to 
improve the quality of your own work than by reading 
and studying detailed analyses of every-day prints 
Salon prints are all very well but what you make every 


day is what you are selling. Improve the type of work 





you are delivering and your business cannot help but 
improve with it. That's the purpose of this book: to 
help you turn out better photographs and thus make 


more money 


Ninety detailed analyses, about 20 commercial, the bal 
ance portrait. Not specially posed pictures made for 
this book but photographs which were made by profes 


sionals for actual customers 


EVERY PHOTOGRAPHER ‘Tis Here, Maybe | 


NEEDS THIS BOOK ————— 





The ‘gossip column" of professional photog- 
eo - raphy. Who's who, what's happening, where, 
Only $5.00 Postpaid when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 








CHARLES ABEL INCORPORATED 


519 Caxton Building Cleveland 15, Ohio B vc y readers have queried us about a promotiona 





hem known < the Aunt Mary Birthday Clubs of 


America For ome months all we knew wa that the 
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fortrait 

Fertection 

Begins 
with DU PONT 


HIGH SPEED PAN 
TYPE 428 


Frank Brooner 


1 Swe etheart 


Type 428 sheet film is a long-scale film 
especially suited to high-speed portrai- 
ture, although it may be used with all 
types of lighting ... daylight, photo- 
flood, photoflash, or electronic flash... 
to assure top-quality prints. 

Its long scale of gradation enables 
you to record every delicate tone from 
the deepest black to clear, sparkling 
whites. Its medium fine-grain emulsion 
permits maximum enlargement without 
loss of quality, and its special overcoat- 


ing provides a fine tooth for retouching. 


Listen to 


Type 428 film is fast (A.S.A.: 160 
Daylight, 125 Tungsten) ... gives you 
printable negatives even when lighting 
conditions are poor, and permits you to 
stop all the way down for depth and de- 
tail without excessively long exposures. 

Try Du Pont High Speed Pan Type 
128 sheet film ... in the familiar blue- 
and-yellow package. 

E. I. du Pont de Nemours & Co. 

Inc.), Photo Products Department, 


Wilmington 98, Delaware. 


** Cavalcade of America’’— Tuesday evenings—NBC 








Du Pont Photographic Products 











$ Pat off 


BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 
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NO MORE OF 
—<& THIS WHEN 
YOU USE THE 


MARVEL 


Portrait Camera Finder 


oa 
NO MORE SPOILED NEGATIVES 
By Subject Moving Out of Picture 

luminum finder with chrome 
well as being a time saver 
k in Finder and then move camera the 
ecessary af nt t kee subject in picture. Absolutely 
unnecessary to REMOVE HOLDER and look through cam- 
ra back, Especially valuable in cases of children. Easy to 

ttach. Pays for it 


Low Price $18.00 plus $3.00 tax . . . total $21.00 
I Better Profe al Photo Equipment Dealers 


Cire ar nm re jest trom 
STERN & COMPANY 
1118 Grand Ave. Kansas City 6, Mo. 











FRIMES 6 Sekt 


A fine portrait deserves a beautiful frame. 
Metal frames by Scharling Silversmiths are 
made like fine jewelry. 

The exclusive PHOTO-SEAL CATCH pre- 
vents the back from warping and seals the 
photograph against dust. 

Catalog upon request, 


SCHARLING & COMPANY 
755 Summer Avenue, Newark 4, N. J. 
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concern did not operate ethically because, during our 
last year with The P. A. of A., they had attempted to 
do business at the Chicago convention without purchas- 
ing booth space and in complete disregard of our no 
tices to that effect. Now a reader in Toledo writes that 
his local Better Business Bureau has informed him that 
the B.B.B. of St. Louis, headquarters of the “Clubs,” has 
a record on the organization ‘as long as your arm.’ We 
advise all who are approached on this proposition to 
follow the B.B.B. slogan: “Before You Invest, Investi 
gate.” 


The first woman photographer to have a studio in 
Los Angeles (in that city’s Chinatown at the turn of the 
century), Maude (Mrs. W. F.) Eldridge, was killed in a 
train-auto crash on February 15 on the outskirts of the 
city. Mrs. Eldridge, aged 68, was driving with her hus 
band who was, at last reports, near death from his own 


injuries in the accident 


W@ Kari A. Barleben is new sales promotion manager for 
The Gevaert Company of America, according to word 
just received from their general sales manager Rene 
Aerts. Mr. Barleben, widely known as a lecturer, writer 
and teacher, has been actively engaged in photography 
for 25 years. He will be glad to receive correspondence 
concerning the company’s products, promotional mater 
ial, etc., at the Gevaert offices: 423 W. 55th St., New 
York 19, N. Y. 


@ Somehow the news failed to reach us sooner of the 
death of Harry V. Ennis, owner of the Vista Studio 
Martinsville, Ind., for 52 years. He passed away sud 
denly, following an emergency operation, on November 
16. His daughter Frances (Mrs. Herschel R. Williams) 
and her husband are continuing the studio 


Min the 11th annual News Photo Contest conducted by 
Editor & Publisher (trade journal of the newspaper busi 
ness), the first prize of $150.00 went to John F. McBride, 
Oakland (Calif.) Tribune; second prize of $75.00 to 
Detlef Engel, Jr., Los Angeles Mirror; third prize, $50.00, 
to Pat Candido, New York Daily News. And, because 
we know we'll be getting a release on it before this 
ever gets to press we might as well announce right now 
that all three winning shots were taken with 4x5 Speed 
or Pacemaker Graphics 


@ The partnership Benson & Lundgren Studio, Superior 
Wis., has been dissolved and the studio taken over by 
Bernard E. Benson, who is now operating as the Benson 
Studio 


a Henry M. Blatner, photographer in York, Pa., for the 
past four years, has purchased a city landmark known 
as the Brownstone House, on the main street next to 
the public library, and will move his studio there as 
soon as remodeling is completed. He will occupy the 
rear of the first floor, in front being store space and 


above, apartments and offices, all leased. With a 21x40 





My Beattie Portronic is a piece of sweet 


poetry...delicate as a watch, 
1 LOVE IT! 


as a bulldozer..... 


says Bob Waller | 


well-known photographer 
of Hattiesburg, Miss. 


“My Beattie Portronic is a piece of 
sweet poetry with lightning flashes. 
I love it. 


It is fast and jaunty, like a derby 
and dependable, like Dobbin. 


favorite, yet humble 


The little lady is delicate and precise, like a fine 


watch, but wades through long hours of hard work 


as relentlessly as a bulldozer. 


The whirrrrr of the advancing film makes my heart 
sing as we whittle down long lines of students at 
schools and colleges. 


The beautiful blue light darting from the Chromo- 
Flash Commanders and the precise operation of the 
Beattic Portronic has, for me, taken the drudgery 
from ‘mass portraiture’. 


[am pleased and happy with the amazing little camera, 


and I plan to purchase a second one in the autumn 


Ob (aller 


is a Portronic Dealer nearby waiting 
: oe . vy a dramatic demonstration of this 
m6 ar v oeteall equipment. Write —-* 
ae literature and name of ne 


dealer. 


hard working 


lr manufactures the 


mat portrait camera ar d 


mander electronic flash unit 


hotographic 
roducts Ine. 


955 North Mansfield Ave. 
Hollywood 38, California 
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WHAT EVERY PHOTOGRAPHER 


HAS BEEN WAITING FOR... 
The sensationally different 


MACVAN tin tens 
REFLEX 


STUDIO 


CAMERAS 


to bring picture 
making costs down 


4 
MACVAN 
$2465.00 in 


AND 


A ruqaed 


equips 
Paragon coatec 

erfectly matched viewin 

r split 4x5. full 405. tw 

on 5x7, four on 517 

available with R70 + 


3 
and each 


maga 
tine. Weight 12 ¢ 


MACVAN MANUFACTURING COMPANY 


2095 Moore Street SAN DIEGO. CALIF 
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camera room, reception rooms furnished with Pennsy! 
vania Dutch antiques, and ample workrooms, he will be 
Blatner 


well situated. He and Mrs. plan to take over 


one of the apartments for their own living quarters. 


MWe were sorry to hear that early in the year the 
Maurice Studio, Grass Valley, Calif., was totally demol 
ished by fire, with only partial insurance coverage. The 
owner, Mrs. Pauline Kach, has not decided whether to 


re-enter business 


B William Cutberth, once a prominent portrait photo 
grapher of Sacramento, and later at Stockton, died re 
Retired for 
nearly 10 years, he had spent the last eight or nine in 
hospital. Starting in the 1880's, he traveled much of the 
country as a tent photographer before settling down in 
1890 


cently in the latter city at the age of 81 


California in 


Hi One of Chicago’s best known and most popular por 
trait photographers, Francis D. Nemecek, 69, died sud 
denly of a heart attack on January 12. He had been in 
than 47 of 


him} 


business in that city for more 50 years, 


them as owner (with Mrs. Nemecek who survives 
of the Nemecek Studio. Their son Ervin F. has been with 
the studio for 27 years and the two will 
1439 W. 18th Street where the 


since if was 


carry on at 
studio has been ever 


founded. Chances are the name will be 
known in Chicago for at least another 50 years as Ervin 
has three sons to whom he, in turn, expects to pass on 


the establishment 


W Bereniece Abbott of New York City, author of several 
books on photography and noted exponent of the doc 
umentary branch of the art, had a one-man show at the 


Art Institute in Akron, Ohio, early in March 


@ in our December 
Would You Advise? 
known Master of Photography whose son 
third year in the 


What 
we published a letter from a well 


issue, under the heading 
then in his 
seriously think 
studio. He 
$10.00 in cash for the best letter 


replies were received, all of them 


state university, was 


ing of quitting school to join his father’s 


offered a prize of 
In all, 31 


so good that our friend called in a group of leading 


of advice 
citizens to act as judges. Thirteen advised that the son 
finish college, 12 felt he should drop out immediately 
the balance did not definitely express either opinion 
All, regardless of their advice, recommended a photo 
For the best letter $10.00 has been sent 
Kohler, Jr., Wabash, Ind., and it was felt 
that the following should be cited for honorable men 
tion: C. K. Lahman, Ida lowa; L. P. Anderson 
Wilkes-Barre, Pa; Leon Epstein, Astoria, N. Y.; Mrs 
Franz R. N. Anderson, St. Paul, Minn D. Ray 
Liberty, Mo. We are distressed that space will not per 
which 


or any 


graphic career 
to Herbert E 


Grove 
Russell 


mit our publishing either the prize-winning letter 
advised the young man fo quit college at once 

of the others. And for the record, let us add that the 
boy is going to complete college and get a Teacher's 
degree standby 


which will be good education, al 





How Many 
Lamps 
are Working 
for You? 





General Electric makes over 500 different types and 
sizes of lamps to fill photographic needs. Among them 
are G-E Photoflood, Photoflash, Projection lamps for 
spotlights, for enlarger, for darkroom, Slimline and 
fluorescent for studio or copy boards, flash tubes for 
ultra-high speed and a host of others. All of them are 
products of General Electric lamp research... con 
stantly improved to meet your needs better... to give 
you more than you expect. 


Lighting Problems? Let us help you. Write 
the Engineering Division, General Elec- 
tric Co., Nela Park, Cleveland 12, Ohio. 


Remember, theresa G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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though he definitely intends to enter his father’s studio 


GOERZ AMERICAN). 


@ Edward F. H. Awe, Rochester Institute of Technology 


PRECISION PHOTO-LENSES graduate who had not long ago opened his own studio 


in New Rochelle, N. Y., died in hospital on March 7 
An American Product Since 1899 in that city at the untimely age of 21 


B William Henry Winn, owner of the Silver Spring 

] will give you a lifetime of a Photo Studio, Silver Spring, Md., since 1940, died at 
. C ed 4 

profitable satisfaction his home there of a heart attack on March 9, aged 48 

M George O. Kirkeby, 62, retired photographer of Oak 


GOERZ DAGOR F6.8 land, Calif., died by his own hand in that city on the 


night of March 7 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- of Coleville, Ore, died in that city recently at the age 
quets, color film, copying, enlarging. of 98. He was one of the pioneers of photography’s 


@ Cc. W. Spicer, retired and for many years a resident 


early days in Wisconsin and long operated a studio in 


GOERZ SUPER DAGOR F8 Clintonville 


The wide-angle lens, greatly extended cover- 
age, convertible. @ £. W. Wardle, partner in the studio of Portigal & 


Wardle, Winnipeg, died in hospital in that city on 

GOERZ DOGMAR F4.5 February 15. Only 28, he and David Portigal had es 
The perfect speed lens, color-corrected tablished their business following World War Il, after 
convertible. For news sports, portraits, gen- their return from service overseas with the photographic 
eral work, color film section of the R.C.A.F. 


GOERZ ARTAR Fg to F16 @ Another long-time friend of ours, Oscar A. Huettner 


The apochromatic process lens, for color Mobridge, S. D., died unexpectedly of a heart attack 
separation with perfect register in the final on February 2, only four hours after he had been rush 


process; also for black and white commer- ed to the hospital. He had been 


unwell for some days 
cial work, 


but had been putting in some time at the studio and 
his condition was not thought at all critical. Very active 
GOERZ GOTAR F6.8, F8, FI0 civically, Mr. Huettner had been a photographer since 


The lens for black and white, process and 1909 and owner of his studio in Mobridge for 39 years 
commercial work, copying and enlarging Mrs 


GOERZ REVERSING PRISMS Hl New officers of the Detroit Press Photographers’ As 


for use with process lenses to eliminate sociation are Rolly Ransom, News 
stripping the film. 


Huettner, we understand, plans to sell the studio 


pres.; Eck Stange 
Ann Arbor News vice-pres John Herrmann treas.; 


GOERZ HYPAR F2.7, F3 ang ge 


@ The Cordells of Duncan, Okla., tried out a new stunt 
GOERZ APOGOR F2.3 last Christmas by putting in a line of toys. Only trouble 
The movie lenses with microscopic definition was that they kept adding to the stock until it nearly 
pushed them out of the studio 


@ Alfred G. Jackson photographer for 30 years 
Order th gh your dealer now Pontiac, Mich., died at his home there on February 21 
for delivery as soon as possible of ao cerebral hemorrhage. Aged 59, he had been ill 


for several months 


BY W. Dishinger, one of Florida’s best known por 

The C. P. R 9 res 
ee traitists and always active in photographic affairs, died 
OPTICAL COMPANY on February 22 at his home in that city, following a 


Ie ill A graduate of the old Illinois College of 
OFFICE AND FA oe eee P 
D CTORY Photography at Effingham, he taught there for two 
317 East 34th St., New York 16, N. Y. years before entering business for himself, first in Rich 


mond, Va., and then in Montgomery, Ala. in 1920 he 








moved to Jacksonville and formed the partnership of 
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We Recommend 
These Books 


We seldom carry books in stock and advertise these chiefly as 
a service to our readers, especially those in the smaller towns 
because those in large cities can see the books at their stock 
houses and get them more quickly than by ordering from us 
For this reason we sell no books on open account or C.O.D., 


but only if, in our considered opinion, they will be a valued 


addition to a studio’s reference library 


CHILD PHOTOGRAPHY 

By Josef Schneider 

FRED ARCHER ON PORTRAITURE 
By Fred Archer 5.75 
PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 7.50 
CHILDREN BEFORE MY CAMERA 

By Adolf Morath 00 
PICTORIAL LIGHTING 

By William Mortensen .00 
PHOTOGRAPHING PEOPLI 

By Hugo van Wadenoyen 4.00 
OUTDOOR PORTRAITURE 

By William Mortensen 50 
rTHE MODEL 

By William Mortensen 50 
IMAGE MANAGEMENT 

By Nicholas Haz 50 
FACES OF DESTINY 

By Yousuf Karsh 
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CHARLES ABEL INCORPORATED 


Professional 
Photographer 


| $15,200,000.00 


Dishinger & Woodward, acquiring sole ownership of the 
studio in 1925. He was a noted specialist at photo 
graphing brides and had frequently demonstrated be 
fore conventions. Inactive for the past seven years, his 


son Charles William, Il, has been operating the studio 


@ John C. Beal, 32 years a photographer and for the 
past 18 owner of the Denison Studios, Texas, 
died of pneumonia at his home in that city on February 


25. A native of Ohio, he was 65 years old. 


Dallas 


@ Russell Leake, portrait photographer in-San Francisco, 
has found rather novel premises for his studio, which 
he calls “The Gallery of Fine Portraiture.” He rented 
the balcony in the rear of the John Howell Bookshop, 
known to book collectors the world over. Thus he com 
bines a fine downtown location (at 434 Post Street) with 
an excellent opportunity to contract patrons of the bet 


ter class 


@ The 
photography will be 


seventh New Zealand international salon of 
held at the Art Gallery, Christ 
church, from October 21 to November 15. Closing date 
is September 18. For entry forms write R. J. Blackburn, 


P. O. Box 880, Christchurch, New Zealand. 


| MP Kodak employees to the extent of 46,000 in the 


United States shared in the company’s 38th consecutive 
wage dividend. The largest in the history of the plan 
made on March 10, 
Since the plan was inaugurated by the 
1912 $118,500,000.00 in all 
has thus been paid to employees in addition to their 


normal salaries and wages 


the distribution was to a total of 


late George Eastman in 


@ Frank M. Sheffer, 30 years a photographer in Hum 
mansville, Mo., died on December 18. He had achieved 
a considerable local reputation for his poetic ability 


@ Congratulations to C. L 
Blanchard Studio, 


February 1 


Blanchard, 
Belleville, Wl ’ 


owner of the 


who was married on 


@ Arthur T. Brown 
studio to join the 


Oklahoma City, having given up his 
Kodak forces, the Oklahoma Photo 
had to find a 
in a hurry. Dan Parlett of Cushing has been 
appointed to fill the gap 


graphers’ Association new secretary 


treasurer 


Ihe Cover Picture 

The handsome color photograph on our cover 
this month is the work of Robert Weitzen of New 
York. The original plates were used in an adver 
tisement of the American Enka Corporation, by 
whose courtesy we reprint them. The model, who 
was photographed in the greenhouses of Wadley 
& Smythe, New York, is 
Trige re gown made of 
Enka Rayon fabric. Carl Co., Inc., of 
New York, were the advertising agency 


wearing a Pauline 


Bianchini’s Phryne, an 


Reimers 











Money you have been forgetting but it’s there for 
you any time you are willing to ask for it. It’s that 


extra money for Holliston Photo-Cloth backing — it 





isn't art, it isn’t science, it’s work that any girl or boy 


helper can do but it’s profit just the same. 


REACH FOR IT WITH YOUR TELEPHONE 


Whenever you get an order for a dozen or 
more prints, call your customer and ask him if 
he doesn't want cloth back protection. A little 
bother to render a service. 


HOLLISTON \ 


PHOTO-CLOTH / PAYS YOU AN EXTRA profit ¢ 














THE HOLLISTON MILLS, INC., NORWOOD, MASS. 


NEW YORK PHILADELPHIA CHICAGO 
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VICTOR is the victor 


Perfect pictures depend on 
perfect lighting! 
USE 
VICTOR ADAPTA-LITES 


Each Adapta-Lite (which is a 
complete assembly of reflector, 
cord, and swivel mount) attaches 
without any extra parts to Vic- 
tor bases, stands, or clamps. It 
will thus serve your every need! 

Send iplete listing 


JuUcts 





ILLUSTRATED: Model A18 on 
S3 Stand, Excellent for com- 
mercial and industrial movies, 
or stills, and for banquet work. 


somoicie aaa deat $23 45 


/JAMES H SMITH & SONS CORP a= 


GRIFFITH, INO.,US A 2° eY VS ay TY oa 








Ad-Calor 


The Superior Color 
Reproduction Service 


The ultimate in life’ 
reproduction, achieved through 
AD-COLOR’S exclusive electronic color 
control, makes full color prints available 
black and 
white prints. For example 8x10‘s as low 
as $1.35 in quantity. 


natural “‘true to 


color 


at prices competitive with 


For Complete Information and 
Price Schedule Write To 


Ad-Color.. . 


PHOTO CORPORATION 
650 S. ARROYO PARKWAY 
PASADENA 1, CALIFORNIA 
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Wi After 41 years in photography, 37 of them in Marion, 
Ind., Sid. M. Pontius and his wife have retired. They 
were well known and popular in Indiana photographic 
circles and we join their many friends in wishing them 
a long and well-earned rest 


M The studio so long owned by N. B. Stall in Ada, 
Okla., has been purchased by Miss Marguerite Barnes 
She will continue in the same location but has changed 
the name to the Barnes Studio. 


MK. E. Johnson, manager of the Eastman Kodak Stores 
in Cincinnati, retired on March 1 after completing 40 
years in the photo supply field. He started with Kodak 
at their St. Paul store in 1910, later moving to Cleve 
land and then taking over at Cincinnati. His successor 
is Erwin F. Grau, long assistant manager at the Cleve 
land store 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you saeaelie. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Nordic Mfg. Co., 1 E. 22nd St., Minneapolis 4, Minn 
offers cure for shadows thrown to side of subject due to con 
ventional positioning of flash reflectors at right of camera 
Called Flash-Trak, this frees both hands for camera operation 
makes possible centering and locking reflector above lens with 
out detaching it. With single finger action reflector trave 
through 90° arc. Works equally well with battery flash syn 
chronizers and speedlights. Made of heavy gauge stainless steel! 
price $12.95 tax 


ncluded. (Illustrated) 


Flash-Trak makes possible mov 
ing reflector while still attached 
to camera 


Eastman Kodak Co Rochester 4, N. Y. offer a special 
Mother's Day promotion which we mention here chiefly for the 
record, regretting news did not reach us early enough to in 


clude in our April issue. It's complete ‘‘package four-page 
priced at $1.00 per 1,000 
two-color 11x14 counter card at 10¢ 


each; two-color 3%x12 streamer at 3c each 


two-color direct-mail self-mailer 
ncluding studio imprint 
handsome Plex 
glas fixture for streamer at $1.95 (also usable for many other 
occasions); three 6” newspaper ads and six radio spot an 
nouncements, the ads and spots free. Whole plan similar to 
Portrait Greeting and Valentine's Day programs offered by 


company on earlier occasions. Here's a whole ampaign at 


cost ridiculously low. If you weren't in on it, better write 


them now and find out when they'll have another offering 


Turn to Page 44 
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The Editor's Commentary: 


\ 





"Seems to me an editorial is called for on the importance to photographers 
of long-term leases\" writes Bob Downer, who provides us with an occasional 
article. Since he Kas pointed the moral just as well as we could, we'll 
just quote him: "Lonk ago I queried you on a Story but never explained why 
you didn't receive it\ You were at aconvention, which delayed your reply 
several weeks, and tha photographer was out of business by that time. He 
had outsmarted himself. s I first wrote you, he had secured a low-rent 
building and had fixed it up very well at low cost, but when the landlord saw 
how nice the place looked, he tripled the rent. The photographer got so mad 
he moved out of town. \ 


\ 
x 





During our sixteen years &s Executive Manager of the P. A. of A., we spared 
no efforts in our continuing\fight to wipe out the countless unethical pro- 
motion schemes which bedevil\in particular the portrait branch of the pro- 
fession. We battled them with every weapon we could find and yet were al- 
ways careful to watch our step, with the result that though threats were 
often made, no court action wa& ever brought against the association or 
ourself. An ever-increasing pkoblem during the latter years of our term of 
office was to curb the over-enthusiasm of those newer board members who could 
not appreciate the reasons for ouk own caution. Now we learn with regret 
that late in February a photographer in Fargo, N. D., secured a judgment of 
$7,500.00 in a federal court damage Suit against board member Clifton L. 
Voss, M. Photog., of that city. According to a report in the Minneapolis 
Star-Tribune for February 24 the photographer "charged that Voss damaged 
his business by making untrue statements about him and interfering with 
his promotion of a 'charming child' contest." It is well to remember that 
there is a great deal of differenge between "unfair" competition and 
"hard" competition, and that the courts often draw a very fine line between 
the two. Don't be in too much of a hurry to accuse the man down the street. 
He may consider your baby album promotidn just as unethical as you feel his 
coupons to be. 








As you can well imagine, it wasn't too easy to close up the last issue of the 
former Commercial and Professional and at the same time get out the April 
and May numbers of the modernized PROFESSIONAL. Consequently the magazine 
will be late for another month or two but we'\l be in the mail on the 5th of 
@ach month in the very near future. Sorry. 








We had a paragraph all written and set in type to fill this space wonder- 
ing what had happened to this year's national convention and Winona School, 
but as we were going to press received the April P. A. of A. News Bulletin. 
From this we learn that the 59th annual convention \will be held at the Hotel 
Stevens, Chicago, aS usual, the dates being August 14 to 18 inclusive. The 
Bulletin also tells us that there will be four courses at Winona this year: 
Direct Color (June 18 to June 30), Commercial (July 6 to July 21), Portrait 

July 24 to August 11) Advanced Portrait (August 20\to September 2). All 
dates are inclusive. For information about either-the School or the con- 
vention write the association at 701 Caxton Bldg., Cheveland 15, Ohio. 











Setting steel bands into 
ribbons of exactly the 
right width is first step 
in making Gillette blades. 


DUSTHY 
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ERNST HALBERSTADT—PHOTOGRAPHER- 


PAINTER 


By Tom Lyman 


Above: Sheet steel rolls from mills all over world are 
c@refully checked. Below left; Baking on the coating of 
pfotective lacquer which also provides famed Gillette 
e@lor. Right: sterilizing blades, wrapping them, inserting 
in boxes, etc. — all is automatic at rate of 5,000,000 
a day 





AN EXHIBITION of industrial photographs and 
paintings by Ernst Halberstadt of Boston, 
shown early this year at that city’s Institute 
of Contemporary Art, strikingly illustrates the 
differences and similarities between an ar- 
tist’'s vision and the eye of the camera. Quite 
graphically the exhibit, which will later go on 
tour of other cities, portrays how one art med- 
ium supplements and strengthens the other. 


It all came about when Halberstadt, who 
is as well known in the fine art world as an 
outstanding painter represented in a number 
of leading museums as he is for his photo- 
graphic achievements, received a commis- 
sion from the Gillette Safety Razor Company. 
The assignment was to produce, for a pub- 
licity booklet, a picture story of their manu 
facture of razor blades and allied products 
As he became more and more imbued with 














HALBERSTADT 


his subject, Halberstadt began to see it also Like a number of first-class photograph 
in terms of painting and proposed the use of ers, Halberstadt's first interest was the fine 
both media to A. Craig Smith, vice-president arts. His first photographic work came about 
in charge of advertising at Gillette. The dou- as result of a challenge. Commissioned in 


ble approach appealed to Mr. Smith and he 1934 by the Boston Housing Association, he 
told Halberstadt to go ahead. 


made drawings of a number of sub-standard 
Next this experiment in the use of dif- city areas needing rehabilitation. One legis 
fering techniques came to the attention of lator, viewing the drawings, immediately 
James S. Plaut, director of the Institute. He huffed: ‘‘These ain‘t real places. They’‘re just 
recognized the project as one that would fit made-up propaganda drawings!” 
in exactly with the gallery’s ‘‘Design in Indus Mad clear through, Halberstadt then bor 
try’’ program, inaugurated nearly three years rowed a camera from a friend and immedi 
ago, a program which provides a meeting ately went around and photographed the 
place for manufacturers and young designers same scenes, proving without question that 
in all fields. And thus we have the story be- Boston was not all to be seen through the 
hind this one-man show, aptly titled ‘Double violet glass of Beacon street mansions 


Vision.”’ The artist claims that there should be no 


HALBERSTADT 


Above left: in continuous strip operation, 
stamping machines punch out form and 
center holes of individual blades. Above 
right: Only one of many continuous micro 
scopic tests for imperfections or sharpness 
Right: Copyrighted painting by Ernst Hal 
berstadt entitled “Conveyors — Movement 
Abstraction” suggested by the constant 
flow of materials and blades back and 
forth in the plant 
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HALBERSTADT 


argument between photographers and paint- 
ers. “They‘re simply different media of ex- 
pression,’ he says. In his own painting and 
design work, he often uses the camera to 
give him a fresh point of view. As a designer, 
his commissions may range from a tiny trade 
mark to a huge mural during the course of 
one week — consequently, he feels it imper 
ative not to limit himself to one avenue of 
approach when starting a new problem. 


For example, he recently spent some 
months in preparation for a_ textile-design 
commission. Instead of burying himself in a 
museum library, he built up a comprehensive 
file of photograms and photographs of nat 
uralistic subjects. 


Halberstadt is constantly using both 
photography and painting to attain whatever 
expression is desired. Comparing the two ap 


From top to bottom: Another copyrighted Hal 
berstadt painting Conveyors Gillette 
Factory.” More tests which go on continuously 
while blades are heat-treated in electronically 
controlled ovens. Only a trained operator can 
spot flaws in a band of sheet steel which make 
it unacceptable; many imperfecticns are vir 
tually unnoticeable. “Final Blade Inspection 
Gillette Factory’ is Halberstadt’s title for this 
copyrighted painting 


proaches, he says: “In painting it is often 
possible to present more than one view of 
an object as the cubists did — painting is 
usually a more emotional approach to visual 
experience than the more objective record 
ing of the camera. However, it is well known 
that photographs can convey emotional over 
tones, as witnessed by Atget’s sensitive views 
of Paris.’’ Esthetically, Halberstadt feels very 
strongly that photography should be respected 
in the fine arts field as a print medium sim 


ilar to hand-printed etchings, and that paint 


ing should become less remote from the im 
mediacy of reality. 


Both Halberstadt and the officials of 
Gillette were particularly pleased that the 
show was picked to hang in the Institute, and 
most especially since neither had any idea of 


such a formal exhibition when the photo 








“Gillette Factory,” is 
the title of Mr. Hal- 
berstadt’s copyright- 
ed painting at the 
right. Below are the 
Gillette sharpening 
machines turning out 
25,000,000 blades a 
week with edges 
ground to microscop- 
ic precision 


HALBERSTADT 


grapher was commissioned to do the job. Gil- 

lette wanted only a clear exposition of their COMING 

processes. Any artistic content was entirely IN EARLY ISSUES 

up to Halberstadt. However, the show has 

been deemed so interesting for its double | George Platt Lynes 

content that the Institute and Gillette Com- | Victor Keppler 

pany are co-operating to send it around the Lejaren a Hiller, Hon.M.Photog. 
country on tour. ee 

reston owee 


Concerning the photographic problems Rolf Tietgens 


of such an assignment, Halberstadt says: ‘The : 
ge George Crespin 
basic problem in industrial work is to create : , 
Ps te The late Dr. Julian Smith 
a simple and efficient lighting arrangement | 
that won't interfere with production lines or | and many others 
manufacturing processes — a flexible light- 
ing arrangement such as photoflash that can 
cover large or small areas with sufficient il-  , MALSEeT 
lumination for short exposure. 


“Unfortunately, as ordinarily used, such 
lighting has a couple of major drawbacks. Af- 
ter failure on several assignments — lamps 
not going off or other equipment not operat- 
ing or not in synchronization — | have de- 
veloped for myself a foolproof power supply 
that is small, compact and lightweight, which 
enables me to operate from one to twenty 
lamps with forehand knowledge that they will 
be synchronized with the shutter. 

“This unit may be plugged into the 
nearest a.c. or d.c. outlet and although it 
operates on high voltages, won't injure the 
most delicate camera mechanism. Pilot lights 
indicate promptly the location of faulty bulbs 
or circuit connection. The details of the outfit 
can't be made available at present pending 
further refinement and patenting.” 

All pictures reproduced here were made 
with #22 flashlamps and Eastman Super 
Panchro Press, Type B film. 





LCRITICU,. 


\LAMS 





THE ONLY LIGHTING used was that present in 
the store. Super XX film was given ten times 
normal exposure and developed three minutes 
in A.B.C. Pyro, producing a normal negative 
to print on #2 paper. A 4x5 view camera 
was used, fitted with a 5%” Kodak anastig- 
mat, stopped to F/32. 


CRITICISM: 


WE HAVE HERE a very neat photograph of 
what, in the rear at least, appears to be the 
modern counterpart of an old-time apothe- 
cary’s shop. Unfortunately the maker does not 
tell us how he arrived at his “ten times nor- 
mal’’ exposure but in any event it was evi- 
dently correct. At no place can we find detail 
missing in the shadows while the whites are 
exceedingly well rendered except for the 
ceiling lighting fixtures in the upper left cor- 
ner. Not only do these spoil an otherwise 
very good picture but the resulting general 
blur in that the 
counters and the store itself. With a card or 
ruler cover the top of the picture to a line 


area draws attention from 


just below those two fixtures and note the 
improvement 





The maker could have corrected this 
condition by dodging in printing or, much 
better of course, could have avoided it en- 
tirely by turning those lights out and only flash- 
ing them on momentarily during the expos- 
ure. It is well to remember, when on an as- 
signment like this, that lights close to the 
camera are more actinic than those in the 
distance and will appear far brighter in the 
finished result than they may appear to the 
eye. 


While discussing the lights we might re- 
mark that if all the fixtures appearing in the 
view had been turned on, the photograph 
would have been livelier and more interest- 
ing, due to a more even illumination. The 
floor lamp at the right is almost lost; if lit it 
would have picked up the attractive wall cov- 
ering. The ceiling fixture above the three- 
sided the foreground becomes 
more prominent in relation to the others sim- 
ply because it is dark; one wonders if the 
tubes in it were dead. 


counter in 


A re-arrangement of the group of chairs, 
table and lamp on the right would have been 
helpful. As they are now they appear some- 
what jumbled and do not give the restful feel- 
ing that is undoubtedly intended. Also they 
break up the line of the showcase. This could 
have been corrected by moving them suffi- 
ciently to leave a small clear space between 
them and the case. Probably the shot was 
made at Christmas time but the Christmas dec- 
orations are so meager they would be better 
removed. We refer particularly to the tinsel, 
the bells and the little locomotive on top of 
the partition. The display card on top of that 
partition should have been dispensed with as 
well. It does seem that there is too much on 
top of the foreground showcase; the effect is 
cluttered, at least for the purpose of a photo- 
graph 


{anticancer 
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PHOTOGRAPHING THE SMALL FRY 
By Kay Simmon 


KAY SIMMON 


MOST OF my customers are on the small side — many of them less than two feet; 
but what they lack in size and wisdom they make up in vitality and originality. That is 
why | have not yet, after five years in this field, tired of photographing pre-school 
children. 

Why and how did | get that way? Well, one might say that photography runs 
in our family; as far back as | can remember, there were always somebody’s prints 
floating in the bathtub. My three brothers grew up to found the firm of Simmon Broth 
ers which makes the Omega enlargers, and when | graduated from college, one of 
their enlargers seemed an ideal graduation gift. | already had a Contax, and soon 
my own prints started to float in the bathtub. They weren't very good, at first, but the 
bug soon bit me hard, and after several years of apparently aimless shooting, | dis- 
covered that | would rather take pictures than write copy for a laxative, which was 
my occupation at the time. Not that | didn‘t like advertising — it taught me many a 
valuable lesson that has come in handy since then — but photography seemed ever 
so much more fun. And it has remained tha‘, for me. 

Naturally, all this did not happen overnight. First, | studied with Berenice Abbott 





at the New School, and | have retained the 
greatest admiration for her thorough work- 
manship and the honesty of her approach. 
Then, after an interval of a year or so, there 
followed a period of private study with the 
late J. Ghislain Lootens, one of the finest and 
most inspiring teachers of photography. In 
the meantime, there was a war going on, and 
my job kept me busy forty-eight hours a week, 
not leaving much time for photography. Final- 
ly, in the summer of 1944, | thought | was 
ready for the big jump to the status of pro- 
fessional photographer, and | haven’t regret- 
ted it one day, even though the going was a 
bit rugged for the first year or so. 


| photograph pre-school children. With 
children of less than a year, | prefer to work 
at the child’s home, while older children are 
frequently more co-operative at my studio 
which is on East Forty-Ninth Street in New 
York. My pictures are not the pretty-pretty 
kind, with glamour lighting and so much re- 
touching that every little girl becomes the 
same Shirley Temple. | try to give an honest 
impression of the youngster, preferably show- 
ing the child at play, absorbed in its own 
activity and forgetting completely about me 
and that little black box. | try to have as few 
preconceived ideas as possible, and to work 
without the usual stereotyped poses. Each 
child is a new experience and a new person- 
ality, and should be treated as such. | have 
a vast respect for the integrity of a child's 
personality, and | think children sense that 
and respond accordingly. This takes time, of 
course, and of that | give liberally. You can 
never say “Hurry up!’ to a child without hav- 
ing the wall between adult and child rise 
abruptly and immediately between you. Un- 
less there is a bond of sympathy between 
subject and photographer, it will be difficult 
to get pictures that are more than posed 
likenesses. The spontaneity and essential free- 
dom of childhood are the things that | strive 
to catch in my photographs. 

As to my methods: | use a Rolleiflex or a 
Rolleicord (I like the latter a little better, prob- 
ably for no reason other than that | have had 
it longer). | use either ordinary reflector 
floods, or 500-watt lamps in reflectors — us- 
ually no more than two, although at times 
as many as five. | have no pet theory as to 
where the lights should be placed; roughly, 
| like one near the camera, and the other one 
on the other side of the camera, and usually 
a little higher. | try to light a small area in 
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that the child has a certain 
amount of freedom to move around. Occa- 
sionally | use one or two backlights, and 
sometimes an additional light on the back- 
ground. However, perfectly good results can 
be obtained with only two lights, and many 
of my pictures are made that way. | feel that 


such a way 


if the lighting is too complicated, you are apt 


KAY SIMMON 


KAY SIMMON 


to get caught in the web of your own artistry 
by having cross-shadows on the face or back- 
ground. A child is essentially a simple per- 
son, and therefore calls for simple treatment in 
preference to the ap- 
The negatives processed in 
Microdol developer, and the finished pictures 
printed on either Opal or Indiatone, papers 


“arty’’ or glamour 


proach. are 





which give warm tones without the need for 
toning. The negatives are unretouched, al- 
though the prints are, 
spotted. 

To those who would like 


of course, carefully 
to enter this 
field, | should like to point out certain quali- 
ties which | feel a photographer of children 
should possess: First of all, this is no job for 
a nervous person. The work is physically and 
nervously more exhausting than most people 
can imagine. A sense of humor helps tremend 
ously. Technical proficiency is, of course, tak- 
en for granted. A good cultural background 


and personality to establish rapport with the 
mother are indispensable. A knowledge of 
child psychology will help a lot and | cannot 
overemphasize the necessity for an unlimited 
store of sympathy and patience 

It is a truism that one will never be bet 
ter as a photographer than as a person. Un 
less we have firm convictions about what we 
are doing, and are sincere in our approach, 
we will end up with superficial, assembly-line 


pictures. However, if we do have the insight 


that the work requires, then child photography 
is a wonderful, if exacting, field 





TIAL, ANALYSIS 





DATA: 


A STUDIO PORTRAIT against a light blue background, 
using a #1 Century Studio 
Packard shutter. The exposure was 
approximately one twenty-fifth second at F/8 on Tri-X 
panchromatic film 

fied DK-600 a print on #2 
Piatino, developed two minutes in Selectol at 68 A 


camera with Wollensak 


Series Il Vitax in 


developed for ten minutes in modi 


Reproduction is from 


#4 photoflood in a reflector was five feet at the left 
front of the subject and two #4's in a reflector, dif 
fused, were five and a half feet away at the right at 
approximately the same angle. A 150-watt lamp in a 
Dinky-Inky spot was placed at the left rear and a 


similar spot, behind the subject, illuminated the back 


ground 


CRITICISM: 


ALTHOUGH the 


your critic 


expression interested and pleasing 


believes that a more suitable pose would 


have resulted in a much better portrait of this very 


attractive child 


Although there is light on 
the face and hair, the latter really appearing blonde 


nice modeling of the 


and silky, the whole picture suffers from a back focus 
which is, of course, incorrect. The head being turned 
away from the main light, there are no catchlights in 
the eyes, making them appear dull and expressionless. 
Much of the hair, the cheek and the near eye lack 
sharpness, due to the back focus already mentioned. 

A direct front position of the body always lacks 
action and this is true here even though the head has 
been turned so far away, much too far, by the way, 
because the nose extends beyond the cheek and one 
eye is cut in half. Such a position of the head should 
be definitely either a profile or a seven-eighths view. 

There is nice relief from the background but the 
spotlight does not fall off with sufficient gradation into 
the background and the contrast between the spot and 
the darker part of the ground at the shoulder is quite 
disturbing. Some printing-in of the spot, especially at 
the left edge of the picture space, would have been 
an improvement. 

The forearms and lower part of the dress are un 
interesting and the lines of the arms draw the eye out 
of the picture, which would be helped by cropping it 
indicated. The 
good and the light 
There are no disturbing highlights on 
the dress or collar and the pattern of the material has 
been 


at the line tonal value throughout is 


in general seems to have been 


well balanced 
retained without becoming obtrusive while the 
hair ribbon has detail and delicacy instead of being, 
as in so many pictures of children, a formless blotch 
of white 
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FRITZ HENLE 


BY CHARLES ABEL, a.R.?.s., HON.M.PHOTOG. 


FRITZ HENLE 


THE TWENTY years which Fritz Henle has devoted to his camera surely have brought 
him a wide variety of experiences, both beautiful and exciting, judging from the al- 
most incredible diversity of subject matter he has been assigned to photograph. From 
his beautiful studio on New York's Madison Avenue, with its windows overlooking 
Central Park — a studio which for months on end he may not visit even long enough 
to pick up his mail — he ranges the globe. In Portugal this month, he may find him- 
self in Mexico or the South Seas the next. Most of the time his journeys are on assign- 
ment for one magazine or another: Holiday, Fortune, Life, Harper’s Bazaar, Good 
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Housekeeping, House Beautiful, Collier’s — the list of publications which are featur 
ing his pictures is long indeed. But, should the demand for his services slacken — and 
that happens but seldom — he hies himself off to some far-away spot in search of 
photographs for another book while his very efficient assistant, Miss Gabriella Mayer, 
maintains his contacts with clients. 

Already six such books have appeared. The first was China, followed soon there 
after by This Is Japan and Hawaii. Next he tackled The Virgin Islands. He started 
plans for his photographic essay Mexico when he first visited that country in 1936, 
returning in 1943 at the invitation of the Mexican government to complete the book 


His most recent was Paris. Each has been chiefly a portfolio of his photographs taken 


on the scene — landscapes, marines, architecture (some of it verging on the docu 
mentary) and people. People most of all because although Henle can find pictorial 
beauty and values almost anywhere, people interest him the most. 

Formal portraiture is not for Fritz Henle. His aim is to depict his subjects as human 


beings and thus to convey not only their own appearance and character but the mood 














LAKE CHARLES, LOUISIANA, REFINERY AT NIGHT lina 


and the soul of the race and the land to which they belong. Although he feels that 
under certain conditions photography is an art (and that is why he selected it as a 
medium through which to express himself) Henle prefers to term himself ‘‘a photogra- 
pher.’’ Whether editors, critics and others choose or care to call him an artist and 
(as these in their ivory towers like to do) read into his photographs some mysterious 
knack of composition or rare touch with lighting, is a matter of supreme indifference 
to him. Fritz Henle is a photographer, and that is enough. 








OROZCO, 
THE PAINTER 


Much of his work, necessarily, is done wi,h 
daylight and in many instances, he thinks, 
only daylight will do justice to certain sub- 
jects. Of course he has adequate artificial 
lighting equipment available in his studio, 
using it mainly for commercial fashion photo- 
graphy. Such pictures he makes with a 4x5 
studio camera but his preference has been 
the Rolleiflex ever since it first came on the 
market and by now he has accumulated a 
battery of four Rolleis. His favorite lens is an 
F/3.5 Zeiss Tessar in a Compur shutter and, 
away from the studio, he requires little more 
than an exposure meter, a K-2 filter and a 
tripod, the latter used only when absolutely 
necessary. He does his own processing in the 
finely equipped darkroom which he consid- 
ers an important adjunct to his studio. An 
adaptable craftsman with color, he does not 
limit himself to any one process, using with 
equal facility Ansco Color, Kodachrome and 
Ektacolor. 

Fritz Henle was born in the beautiful old 
city of Heidelberg, Germany, an artistic in- 
spiration in itself to any youngster, and it 
was his father’s ardent interest in amateur 
photography—devoted largely to portraying 


FRITZ HENLE 


the members of the family—that awakened 
Henle to the possibilities of the camera 
In fact, it was in Heidelberg where he first 
started to practise as a professional. Today 
he is usually accompanied on his travels by 
his good-looking wife and favorite model, 
known before her marriage as the noted 
dancer, Atty van den Berg of The Nether 
lands. 

It is not easy to classify a man of such 
diverse talents. Certainly he is a photo-pictor 
ialist and yet, while his touch is often novel 
and unconventional, his photography is in the 
main true and objective, a far cry from what 
most pictorialists acclaim today as ‘‘modern.” 
Photography, says Henle, “has only begun,” 
and in that statement he is in agreement with 
most of the twentieth century's great craftsmen 
of the camera who proclaim almost unani- 
mously that with all its advances a still un 
charted future lies ahead. One of the most 
promising fields, in his opinion, is that of the 
“picture story.'’ Schools of photography to 
the contrary — and good ones there are, of 
course — Henle sees no easy, direct path to 
success with the camera. ‘Begin from scratct 
and learn it the hard way,” is his advice 











HILLARY G. BAILEY 


Portrait of Rebecca Hicks 


Hillary G. Bailey, Hon.M.Photog., gave up photography for more prosaic fields some years ago. Today 
he is editor of Coca-Cola’s publication The Red Barel but, unable to get the hypo out of his blood, is 
also making portraits in spare time at his home for people who, to paraphrase his own words, are 
foolish enough to pay his ridiculously high prices 
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A SPECIAL APPEAL TO CHILDREN 


By Jim Lacy 


PHOTOGRAPHY ‘“‘curb service’’ has come to Columbia, 
Mo., but all dressed up in a new coat of paint and 
with new features that offer tough competition. The 
ultimate success of the Carousel, as this different studio 
is mamed, has depended on catchy advertising and 
customer getting methods, along with catering solely 
to children. 

Work ranges from home portraits to parties and 
play groups. Any gathering of children is prospective 
business for the Carousel. However, they place emphasis 
on portrait work. 

The advertising scheme is centered around a nur 
sery rhyme theme with a carousel (merry-go-round) as 
the trade mark. All printed advertising carries this 
miniature trademark topped by a nursery rhyme which 
is changed every month. 

The reception booth and main office of the Carousel 
is located in Fredendall's, a leading department store, 
though the studio is not of the accepted department 
store type. Its owners are Eddie Gibbons and Francis 
Griffin, who also own Julie’s, a separate portrait studio 

One of their first advertising ideas was to put an 
insert containing the nursery rhyme theme in the de 


partment store's monthly customer statements. This, they 
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The Carousel Studio lives up 
to its name with this novel 
car body, the idea being 
carried still farther in the 
studio, reception room, 
shown on the following 
poge 
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thought, would put the name of the Carousel before 
both town people and residents of outlying district 


It proved to be an imnediate success 


The September statement inserts ran like this 


Something new has been added 
That just fills the bill 
For those wonderful po-traits 


Of your Jack and Jill 


We come to your home 
Where your child is at ease 
The results are so natural 


They ore just sure to please 


It's so nice and convenient 
You'll think that it’s swell 
To have your child's portrait made 
By 
THE CAROUSEL 


This same pattern is followed in radio advertising 
A one-minute singing commercial is presented over the 
local station twice a day and, as with the printed ad 


vertising, the rhyme is changed each month 
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But by far the most popular appeal to children 
and grown-ups alike in the Carousel’s advertising cam- 
paign is the service truck, a Crosley half-ton pick-up 
with body constructed to resemble a carousel. 

This mobile unit serves as a self-advertiser, delivery 
truck, and equipment carrier. The owners say this is 
their best customer drawing card. 

The initial outlay for the Carousel was between 
four and five thousand dollars. This figure, say the 
owners, would have been much lower if they had not 
had to open a reception and order-taking booth in the 
department store and in addition buy supplies and 
equipment. Along with this was the cost of the truck, 
department decorating, and advertising. 

Frank Fennimore, studio manager, believes that a 
similar set up on a less grandiose scale would not cost 
over two thousand to twenty-five hundred dollars, not 
including equipment and supplies. 

Children’s home photography psychology is ex 
plained by Mr. Fennimore, himself a father. He says 


PHOTOGRAPHY IN 


WATCH THE MAGAZINES 


By Harold Miller 


DID YOU EVER smoke cornsilk? Well, most of us have 
at one time or another. But I'll bet that most of us 
don't look upon this boyhood experience in the light 


of the problem of learning how to smoke cornsilk 
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that children are less likely to be afraid when pictures 
are taken in the home; and this makes for more nat- 
ural posing. He adds that children are apt to get their 
clothing soiled and their dispositions upset on the woy 
from home to the studio, thus making many problems 
for the photographer. 

Besides photographic equipment, when the cam- 
eramen visits the home, a variety of toys are taken to 
get the child in a more receptive frame of mind. 

Record keeping at the Carousel consists of three 
cross indexes. The first is a master file card with the 
child’s name and birth date, name, occupation, and 
address of the parents, and the place where the pic- 
tures were taken. This is filed according to the birth 
date of the child for contact on that certain month. 

A second card is filed by name of the child and 
also carries the birth date, name of parents, and neg- 
ative number. 

Finally, there is a negative and proof envelope with 
name of parents, negative number, number of photo- 
graphs ordered and date order was finished. 

In addition to these files, lists are obtained of all 
children born in Columbia. Upon getting this informa 
tion, a gift is sent to the new baby from the Carousel. 
Later, telephone contact is made with the parents by 
the receptionist. This usually results in an immediate 
order. Mr. Fennimore says the key to telephone sales 
is a receptionist with a pleasant voice. 

On all follow up sales the original price is reduced. 
For example, an 8x10 first print costs $5.00. Additional 
prints up to six are $2.50 each, and over six, $2.00 
each. 

Another sure-fire business stimulator is a billfold 
size print given to each father with the original order. 


In addition to the customary prints in mountings, 
the studio offers a variety of styles such as a scrapbook 
assortment, vignettes, brown tones, conventional tinting 
and oil coloring, panels, and miniatures. 

The studio staff consists of a receptionist and a 
manager-photographer. All darkroom work is done at 
a larger studio. 

There is no disputing the Carousel’s popularity in 
Columbia. The business has thrived and did so even in 
its infancy. The novel presentation has given an here 
tofore stale service a “shot in the arm.’ 


INDUSTRY 


Of course, we all learned something from the 
experience. (I did by getting a little sick.) But we don't 
remember so well, the learning how to smoke, how we 
went about it to learn. If you think about it a bit you'll 





probably recall that you sort of watched the other 
fellows out of the corner of your eye. And if there 
were older boys in the group, you watched them par- 
ticularly closely, and paid especial attention to the 
fellows who said that they had tried cornsilk before. 
It was as simple as that, at 10 or 12 years of age 
you knew instinctively that you wanted to watch the 
boys who had a record of successful performance — 
with cornsilk. 

With that in mind, it seems strange that more of 
us who do industrial work don’t watch the boys who 
have a record of successful performance in industrial 
photography of top-notch quality. We may think that 
we are going all-out to watch them, but the chances 
are that we don’t examine the best work of the best 
industria! photographers as closely and regularly as 
we might. 

It's so extremely easy to inspect the best that is 
produced in this field that each one of us ought to 
make it a point to do it regularly. Actually, the best 
brains in the highly active commerce of America are 
helping you select the material for study. Think it over. 
In the pages of magazine after magazine the best 
photographic work that you can find is presented to 
the public — a public that is often apt to half-see all 
the qualities of the photographs they look at. Many 
high caliber editors of specialties are busily 
working to cull out for you the best in industrial photo- 
graphy. They weed out the examples that don‘t pass 
muster and provide you with examples of photographs 
that can constitute your practical textbook. And believe 
it or not, this textbook can help you to improve your 
work one way or another. 


many 


For example, the big mass-circulation weeklies are 
running many stories on how our country’s people earn 
their living There are a great many trade journals that 
carry illustrations of widely different types of indus- 
trial operations. And lastly, there is a group of publi- 
cations highly regarded by that 
very often have industrials of superb quality. 


the business world 





Have you tried going through Fortune, for example, 
the photographs that find there? 
And if you want to get the most possible benefit out 


studying over you 
of your examination of these illustrations, do the in 
spection and analysis completely. Check not only the 
more obvious matters such as camera angle, lighting 
technique and disposition of the subject material, but 
also other points of each situation that may not appear 
in the illustration itself. Did the photographer have a 
problem inherent in the scene, and how did he appar 
ently go about solving this problem? Was there a par 
ticular way in which the message was put across, a way 
that the photograph’s 
although not apparent at first glance? 


contributed heavily to success 

Commercial illustrators constantly check periodicals 
themselves to keep up-to-date on the way others are 
handling their assignments. You can well take a leaf 
from their book (if you're not too active on this al 
ready) and check your own standards in relation to 
others. And don't forget that there are lots of 
and adaptions 


ideas 
in other applications of photography 
that can help you in your industrial work. For example, 
a tile or flooring manufacturer may show his product 
in use through a superb advertising illustration. Chances 
are in your favor that you'll find something, if not sev 
eral things, in that illustration that will some day help 
you to make a better photograph. The border line be 
tween classes of photographs is sometimes very thin, and 
occasionally it is only purpose that designates to which 
category an illustration may belong. 

So why not check up on things in general? Find 
out how your industrial photography compares to the 
standard of work you find about you in everyday life, 
the work you see in everyday publications. You may 
discover that a little time spent in looking at photo 
graphic illustrations in a new light will start you think 
ing along new and refreshing channels. You have noth 
ing to lose — and then you'll have a better answer to 
the question, “How’s your industrial photography?” and 
probably add to your income. 
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SCHAUBLE “GIVES ’EM THE GOODS” 


By Walter Rudolph 


IN ERIE, PA., is a professional photographer who's put 
his hand 
photographically 


in about everything you want to mention, 
with good That 


means good business, of course. In plain, out-and-out 


speaking, results. 
words, Frank Schauble’s customers get satisfaction, be 
it candid wedding shots, standard or glamour portraits, 
color work, commercial photography or you name it. 
You might guess that he has had to pioneer some 
of his work, like the candid weddings. Yes, these ore 
fairly common throughout the now but 


country right 


there were days, you might remember, when few photo 
graphers were ringing the cash register with this kind 
of business. 

Schauble works with a 4x5 Speed Graphic and a 
flash He's 
wedding day. He mingles 


large bag of lamps. everywhere on the 
with the 
at the participants’ homes. He's at the church, and not 
Then 


In fact, he’s about the last person to see 


customer's crowd 


sitting down either he’s at the reception, or 
dinner-dance 


the honeymooners leaving town! 
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SCHAUBLE 


There are no attempts to be ‘cute’ about these 


candid shots. Schauble covers everything he can think 
of, and even takes orders while working, if someone 
wants a picture he hadn't thought of, but he always 
makes sure he’s not surprising anyone. There's no 
peeking around corners and popping a flash in some 


one’s face, so to speak 


SCHAUBLE 


SCHAUBLE 


The candid wedding pictures show everything to 
advantage. For instance, there might be one of the 
maid assisting the bride at her dressing table wit 
faces showing in the dressing table mirror to give 
that extra touch. Then perhaps there'll a few pic 
tures taken of the maid of honor and a friend or two 
in informal pose. Don’t forget father, too 
girl he’s giving away 

Also, there’s a group shot to take in the yard 
one of the participant's homes. Perhaps 
group on the home's front steps. Others might 
the wedding cake-cutting coming down the 
aisle, (before and after, of course,) ¢ 
reception or one tt dinner table 
seated 

You might gather that Schauble ji 
this kind of an assignment, and that the 


he likes it that way, and it means giving real 


faction in pictures. He’s never had any complaint 


he wasn’t some place at the right time for that 
tain picture that | wanted most of all 

As to the cost of candid wedding wor 
talk price on that kind of an assignment 
“And I've never had to. It would be e 
cult to price such work, in the first place 
you're out there working away, and sudden 
motions to you and says, ‘How about a shot of 
that,/ and you're shooting another pix 
not have been discussed in the first p 
if | just follow the crowd’s inclination ever 


out fine, and | bill for whatever turns up 











The GRAPHIC VIEW Il 


for all pictures - - 
Portraits to Scientific 


Here’s the camera that can han- 
dle your really tough photogra- 
phic problems and effi- 

Use it indoors and out- 
for: portraiture, architect- 
illustrative, commercial, 
copying, still life, technical, scien 
tific, color, and many other types 
of photography. 


easily 
ciently. 
doors 
ural, 


The Graphic View II can han- 
dle these jobs because it has a 
complete range of swings, tilts 
and shifts on BOTH the front 
and back standards! It’s monorail 
construction is smooth, easy-to-use 
AND it’s sturdy no blurred 
pictures! All the controls, includ- 
ing the rising front adjustment 
are handy AND positive locking! 
The combined camera-base and 
tripod-head revolves a full 360 
tilts 90° and up 30° AND 
locks in any position with a sim- 
ple turn of the handle! You have 


on 


the choice of 4x5 314x414 
Graphic or Graflex backs for neg- 
atives that give BIG enlargements. 
Ground glass focusing . . 


or 


. revers- 
ible back for vertical or horizon- 
tal built-in 
level. 


NEW FEATURES 


And Graphic 
View II longer bellows 
draw than ever for extreme close- 
ups (table-top pictures) and long- 
er lenses. All swings and tilts on 
optical axis! All metal, removable 
four-sided focusing hood that cuts 
out stray light on the ground glass 
for easier focusing . new 
“hammer tone” finish extra 
beauty and durability. and 
other features why 
you should see your nearest Graf- 
lex Dealer and ask for a demon- 
stration, See the new Graphic 
View II today! 
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NEW GRAFMATIC 
FILM HOLDER 


Fast-action, 
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for 
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light-weight, size 
Holds six 2'4x3'4 
choice of 
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film 
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THERE'S A PRIZE-WINNING GRAFLEX PRODUCT FOR YOUR EVERY NEED! 


Century GRAPHIC 
Now $99.50 
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Candid wedding profits don’t stop when the initial 


order has been taken care of, if the Frank 
Schauble this 
business at his studio is the mounting of pictures taken 
The Schauble 


right in the 


you work 


way. An important feature of type of 


and displaying the same in his windows 


studio enjoys a fine location 


Erie 


good window displays mean a lot in 


particularly 
heart of accessible to thousands of passersby and 
“selling” a service 
or additional orders of photographs already taken 
The candid 


at Schauble’s 


shots are printed up os 4x5 glossies 
and these are artfully mounted on plac 
2x3, of 
formation appears on each, printed in black ink on the 
‘Sacred Heart Church. The date. Schultz-Holland 
Candid Wedding by Frank Schauble Lake 
Golf Club 

Of course Schauble 


wedding portraits in his 


ards, about stiff white cardboard. Definite in 
white 
Reception, 
Shore 
takes the formal 
studio, but the 


that his 


also more 


candid wed 


dings have become so popular accounts in 


this type of work have 


In his 


steadily grown in recent years 


search for additional ways to please his 


customers and increase his revenue, Schauble hit on the 


glamour portrait. He knew there is always a place for 


an unusual kind of portrait, and he set out to make 


his glamour portraits just that 


For these he first gains the confidence of the sitter 
and gets her ina 


lf she 


relaxed position and cheerful mood 


wants to smile, she smiles. The hair is arranged 


to bring out her best features, of course. The gown 


is not too important, often not even entering into the 


Professional 


Photographer 


composition. 

“The principal thing in my glamour work is the 
lighting,” explained Schauble. “! use high key lighting 
to great advantage, seeking to bring out the face with 
at lot of snap to it, or little trick 


to it that takes practice, of course. You see, | want to 


sparkle. There’s a 


bring that face out distinctively, so that in the printing 


it stands out on a black background with pastel color 
ing worked in on the features. You can’t beat a glamour 
portrait on all-black, with soft colors artfully applied.” 

Schauble this kind of photography through 
displays, too. On his studio walls he has two display 
boards with glamour 


sells 


portraits mounted on black with 
to give more 
this kind of portraiture 
(glamour lighting on a black background) was begun 


white framing them even emphasis. 


Schauble believes particular 
by his studio, as he never heard of any evidence of it 
before he 

Another 


started the work. 
the Erie 


area, has been in color transparencies and prints from 


one of his “firsts,” at least in 
these negatives. He believes that color work as a whole 
has been over-played too much and that many studios 
can hurt themselves if they aren’t careful. Good trans 
porencies are not the problem, he’ll tell you. It’s the 
quantity printing up of such work without an eye for 
quality. 

“You know you can’t get much quality when you 
turn out quantity for 30c or $1.00," explained Schauble 
“We supply the best color prints that we can buy, and 
thus we keep on top. When | have a good color cus 
tomer, | talk over with him the possibility of accurate, 
quality reproduction of the picture before submitting 
them for processing, and leave it up to him. That way 
| eliminate misunderstandings.” 

Schauble might have obtained his pioneering ways 
from his early experiences in the field of photography. 
He started taking pictures in 1916, just in time to take 
World War | 
He had the distinction of being one of the 


his knowledge to the armed forces of 
first two 
photographers ever engaged by the Signal Corps, back 
in 1917, when this branch of the service was set up. 
1919, Schauble joined 


in the photographic business and they ran 


Upon his return to Erie in 
his father 
a studio together for a number of years 
1938 before Frank decided to 


and opened his present small studio in Times Square 


In fact, it was 


“strike out’’ on his own, 


Erie. He specialized in hurry-up news photography for 


a number of years, taking practically all the pictures 


required for the Erie Daily Times, a newspaper right 


across the street from his business location. 


Recently his commercial and professional services 


have become so much in demand, however, that he 


has had to drop the newspaper work and take care of 
candid 
along with more 


his specialties, weddings and glamour por 


traits, slowly developing color as 
sigqnments 

Along with all the above, the Schauble studio has 
a small supply store, handling sidelines of film, paper 
kinds 


moment in his 


cameras, camera accessories of all flash lamps 


and so forth. There’s never a dull place 


because there is always plenty to do 








Available once again! 





The 


HELIAR 


World Famous 


“MASTER” LENS 


with the wonderful 
“Plastic” Modeling 


At last — it’s back again! Heliar, the world-famous five element super anastigmat 
favored by leading professional photographers the world over! Improved — better 
than ever! All Heliar “Master” Lenses are now coated and easily distinguished by 
the slightly blue tint visible when the lens is viewed at an angle. This coating assures 
most brilliant definition and increased freedom from reflections. The new Heliar 
attains a high degree of COLOR CORRECTION coupled with tremendous resolving 
power, unusual brilliance and improved contrast. It adds new life and dimension 
to color photography. 


Write, wire or phone 


AVAILABLE IN 3 SIZES : for prompt delivery. 


21cm F4.5 Heliar in Compound 
Shutter $135.00 


24cm F4.5 Heliar in Compound 
Shutter $173.00 


ap WORLD’S LARGEST CAMERA STORE 
30cm F4.5 Heliar in Compound EXTENDING A FULL CITY BLOCK 


Shutter $243.75 110 West 32nd Street * 113 West 31st Street 
New York 1, N. Y. * LOngacre 4-1600 
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through 


new morkets 
ng 
Kodachrome 


cate 


of 


Page 


Photo Cor, 50 S. Arroyo Parkway, Pasadena 


new assembly line method roducing 


prints, makes them available in 


commensurate with black-and-white 


to photographers whose customer 


quantity ut cannot afford expense 


Ad-Color ts can made 
Ansco 


4x5 


and prin 


Ektachr 


nting 


transparen Tran 


zes from to 16x20 fo 


els and d 
proce 


altered to 


ght present new F/4.5 18cm Ale 


telephoto ob 


With 


Reflex camera, a true 


fou exten 


3 


The Alefar 
lens, fitted 
Alpa Reflex 


telephoto 


on an 


matting 
vt ft 
ed 


drainage 


Traffic-Tred mattir 


have 


g 


should many 


uses around the stu 


dio 


counter, rewind other features. Lens 


Kodak 


many 


mm Anaston, suitable for black-and-white 


n cocking-type Kodak Flash 
1/25th 1/200th 


conjunction 


peeds from to and time 


chronization when used n with Kode 


Made of black die-cast plastic with leather-gra 


ontrasting gray Tenite top Ilustrated 


Peerless C that Linhof Technika 


which 


amera Stores report 


omera they import exclusively, with new Multi-Focu 


lenses lable 
4x5 
Wollensak 


Schneider 


finder cours to many different now ava 


at $319.50, 
F/4.7 
F/6.8 


shutter 


range ng 
Linhof 


Raptor in 


They offer this combination 
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with 35mm coated Rapa 
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Photo by Loulen Studio taken at Fairport Hatcheries, Fairport, N.Y 


YOUR NEGATIVES COME TO LIFE on Haloid Photographic Papers 


All the drama and detail you have captured in your negatives 


are brought to life with realistic beauty on Haloid Photographic 


Papers. « In processing, Haloid Papers are known for their 


exceptional latitude, development tolerance and print control. 


Ho Photographic Papers 


THE HALOID COMPANY 


27 HALOID STREET ° ROCHESTER 3, NY 


x 





D2 Ay AA Sie AN FA SIS ORE A RRR IERIE 2 lal 





DIRECT FROM MANUFACTURER 
SUPREME QUALITY 
CONTROL WITHIN 12°F. | —-pHoTo MOUNT FOLDERS— 


REPORTED BY USERS — Getthe most out of your “— use — ws. 

negatives with the saf- ; {4x 65% 2%4x $ $ 4.50 

est water control made. 3x 5 oKx 8% ‘ ’ 5.50 

Used in leading labs for ; mea Stax Sig G75 

B & W, Color and X-Ray 5x 7 7 tix 6 7.40 

film developing. Pays ix 5 , . 5.00 

; 103 xliy 7 « 10.00 

back its cost many 1134x1314 - 11.00 

times a year. Order A pebble ; 

thru photo supply firms. gr fei sacs Bon ichchasriea? 
THE POWERS REGULATOR FRE! ail other items) “Skinned F-0.B. N.Y 

CO., 2723 Greenview SEND $1.00 FOR COMPLETE SAMPLER KIT, PPD. 

Ave. Chicago 14, Ill. (P48) YORK PHOTO INC. 140 W, 22nd bs reet 


fe 


Vrit 











Circular 
PD-358 eae 
with cadm 

frame permanent 


together 











Pioneer Patents & Products Co. have versatile line Pionee 
foot switches in various standard models; can also easily alte 
these at factory to suit any specifications or build sp 
witches at need. All are strongly built, in two-tone cre 

nish with dark red pedal. Model FS-50 (shown) has BX 


running cable or cord direct to switch: rate 


25-volt or six amp. at 250-volt, a d.c. Model FS-4¢ 


omplete with heavy-duty cord, plug and outlet; rate 
125-volt, five amp, at 250-volt, a 4 These are Calvinac something 


put = press-to-start-pi ess-to-stor mode new ina plastic coat 


nd information on request Illust ing for tanks and the 
like 

Useful foot switch 

available in several 


models 


y have new booklet ready, wt 
entitled Questions and Answe 
prospective purchaser of their 


and amera. Quite detailed < 


PHOTO REPRODUCTIONS 


: IN QUANTITIES 
8 x 10's 


POSTCARDS BLACK & WHITE 


16x 20 + 20 x 30 
Tee ee ee, NATURAL COLOR 
LL OTHER SIZES 
‘ ALL SIZES 
Write for FREE Price List—R 


MOSS |Photo Service Inc. Page 


155 W. 46 ST.,N. Y. 19 - PL 7-3520 ground screen, usable 


on both sides 
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for the professional... 





GEVALUXE VELOURS 
ARTEX and TONEX* projection papers 


NOVABROM enlarging paper 
(single and double weight) 


NOVAGAS contact paper 
(single and double weight) 


Projection and P.O.P. proof paper 


GEVAPAN* sheet film 
PANCHROMOSA sheet film 
GEVACHROME?* sheet film 
SUPERCHROME sheet film 
COMMERCIAL sheet film 
COMMERCIAL ORTHO sheet film 


* New products... ask your dealer 
or write for information 


The GEVAERT COMPANY of AMERICA, Ine. 
4123 West 55th Street, New York 19, N. Y. 


In Canada: Gevaert (Canada) Ltd., Toronto, Ont. 








Don’t Pass Up 


the profit you can make so easily 





on miniatures, oil paintings, diffi- 
cult copies, sketches, restorations 


and the like. 


These can easily pay your rent 
and probably most of your over- 
head as well. 


All you need are a few samples 
— we do the work for you and 
you add your profit. What could 
be simpler? 





Our illustrated price list will be 
Vv sent on request. 


THE WALTER GAEHLER CO. 


104 E. State St. Syracuse 2, N. Y. 











BRUNEAU ... 


the finest tripod buy 
STURDY... 


tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT 

from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 

fle. | 

weights less than 9 Ibs. 
DURABLE ... 


will last a life time. 


WRITE US TODAY FOR 


ASK YOUR DEALER OR 
COMPLETE INFORMATION \ 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 





HAYER ¢ CHANDLE! 
110 W.VAN BUREN ST., CHICAGO,ILL 


Chicago Camera Co 2326 S$. Michigan Ave Chicago 
16, Ill. offer new motor-powered stainless steel three-compart 
ment rocking sink which is really self-agitating processing ma 
chine, for dyeing dye transfer matrices or developing black-and 
white work. Each section is 18%x23"x5'4" (large enough to 
handle 16x20) with drain and rubber plug. Total floor space 
27"x61"; over-all height 41'2". (Illustrated) 


Calumet’s new motor 
powered rocking sink, 
stainless steel like all 
their products 


Minky Mat Co. has new idea for personalizing timulat 
ng baby picture sales. Ideal for window and studio displays 
Minky Mots are 6x20 with 11x14 opening in black-and-white 
ot $1.00 each; in four colors at $1.50 each. Sketches are 
novel, artistic attention-getting; on finest quality mat boord 
Minimum order is six ncluding free 7x9 three-color window 


or counter display card. (Illustrated) 


A novel mounting 
idea for portraits of 
children 


Ednalite Optical Co. announce drastic price cuts on entire 


ne Ednalite and Chess-United filters 





OIL PAINTINGS ON CANVAS 


Portraits of fine quality, painted in Dutch oils 
with a free hand technique on our guaranteed 
sensitized canvas. 

Also brush work on your selected rough papers. 
DOROTHY CARVER STAFFORD 
PHOTOGRAPHERS’ ARTIST 
10 Commonwealth Ave. Pittsfield, Mass. 








48 


The 
Professional 
Photographer 








Most popular color process of all 


— Marshall's LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors 
use regular, economical MATTE finish—no 
special process prints are necessary. 

Every print you make with Marshall's 
Photo-Oil Colors reflects your high standard 
of workmanship. You can always remove 
the color and start over again to attain the 
finest professional touch. 

Marshall’s Photo-Oil Color process offers 
you true-to-life, natural hues exactly where 


you want them. 

Marshall’s Photo-Oil Colors are standard 
with the country’s leading photographers 
and colorists. Backed by over 20 years of 
scientific research, these colors assure clean, 
clear tones of remarkable uniformity. See 
for yourself how truly simple it is to achieve 
perfect hand-colored prints with Marshall's 
Photo-Oil Colors. Prove for yourself how 
much added profit you make. 


MARSHALL’S puoto-o1 cotors 


John G. Marshall Mfg. Co., Inc., Dept. J 5, 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1 





EVERYTHING = PHOTOGRAP \C 


When You Can’t Find It Elsewhere 


Write to us 


Our Motto Is “Everything Photographic” he 


and Means What It Says. 
And if you aren’t getting our monthly maga- 


zine SNAP-SHOTS, write us and we'll send 
sample copy “free.” 


57 East 9th Street New York 3, N. Y. 





Dept. 


MAKE A PAINLESS PROFIT ON 


QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
you at a 
Service and quality guaranteed. 


price that will show a handsome 


Typical prices: 


profit. 
Post Card 5x7 
1M $23.00 $45.00 
21.00M 35.00M 


8x10 
$70.00 
65.00M 


nd complete price 


t sample ob that come 


KIER 
PR., 


PHOTO SERVICE 


1265 W. 2nd St., Cleveland 13, Ohio 











RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals that are beautifully 


finished in Color 


Sepia 
artists. 


Artistic Photo Mounts designed to your specifications 


Frames and Mouldings of every description. The best selection in the country to choose from 


QUALITY AT A REASONABLE PRICE 


SPRAGUE -HATHAWAY, 


Established 1874 


58 Day Street 
Wedding Albums Framir 


g Supplie 


Black and White 


by thoroughly experienced 
for you exclusively. 


WRITE FOR CATALOGUE 


INC. 
West Somerville, 
Portraits 


Mass 
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PHOTOS IN THOUSANDS 
Quality Glossy Prints from your negative or orig- 
inal photo in ten different sizes. 

Write for samples and quantity rates. 


The Grogan Photo Service, Inc. 


1120 N. Bahls Street, Danville, Illinois 





Mar-Bar, Inc. has new precision-made roll film adapter 
for 2\%ax3'% press type cameras, called Adapt-A-Roll 620. Fits 
any standard spring back press camera without alteration; can 
be installed by anyone. Ali-metal, compact, light weight. May 
be used interchangeably with cut film holders or film pack 
adapters. Has visual, audible exposure counter; permits making 
either 2'%x3% or 2%ax2% negatives on 620 film. Price $29.95, 


tax included Illustrated 


This new roll 
adapter fits all 
3'/4 press-type 
eras 


ERTLER PHOTO EQUIPMENT eae 
American Optical Co. announces new 2x2 color slide pro 


113 St. Clair Ave. N.E. Cleveland 14, Ohio jector AO Performer Delineascope — with many important 
features of their higher-priced MC 300 model. Produces ex 
ceptionally high light output from 150-watt lamp, without un 








’ comfortable heat; provides even illumination over entire pic 
BRIDE S PRIDE ture area, high fidelity color reproduction. Features heat-absorb 
— ing filter; two-element aspheric condensing system; hard-coated 

‘ first surface reflector; 5” F/3.75 Americoted lens; silent auto 
focus slide carrier Price $42.90; carrying case $6.90 addi 


tional Illustrated 


Here's a low price projector for 
2x2 slides 


V Eastman Kodak Co Rochester 4, N. Y. has st issued 
Wedding Book o sting beauty a pictorial new leaflet entitled Filter Data for Kodak Color Film which 
‘ < her happiest day The white padded cove a may be had without charge from its Sales Service Div. Start 
handsomely embossed and stamped in gold with discussion of color quality of light sources arries through 


care, cleaning and 


ACETATE PROTECTION. Contains acetate co ‘ with technical information and charts to 


for 12 print > 2 pages for guest and g torage of filters. Punched to fit the Kodak Notebook 


Each book c« n attractive gift box 





: setae ze 15x12 o 3 , " on c Phone: PL-2485 Orders Filled Promptly 
ee ee eee WILLIAM & ELMA HARSHBARGER 


exhibit 


Artificial Flowers 
For Any & All Occasions 
: WEDDING BOUQUETS 
A > Fi & IN ° 

MBERC LE INDEX CORSAGES 


635 Duane Bivd nkake 197 California Ave Akron 14, Ohio 
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Up-To-Date Professional Know-How 


ON PORTRAITURE ON “STROBE” 


Lighting What It Will Do 
Posing What It Will Not Do 
Corrective Portraiture How It Works 
Retouching How To Use It 
Glamour Monochrome or Color 


$5.75 Make-Up Action! $4.00 





FRED ARCHER ON PORTRAITURE offers complete, “STROBE” — THE LIVELY LIGHT places continu- 
specific information on the best up-to-date practice al emphasis on the practical usefulness of this amaz- 
in modern portraiture. ing new light source and the opportunities it offers 
Mr. Archer does not merely provide a diagram which for making better photographs, It is a book of work- 
directs that particular lights be placed at a given dis- ing methods, not a course in electronic theory 

tance and direction from the subject. Such directions All applications to both black and white and color are 
are useless for they can produce a good lighting only thoroughly covered. The best techniques for exposure 
with one given set of lights and one subject, and development are given. Film selection, synchro- 
Instead Mr. Archer supplies specific, easily understood nization, triggering methods, maintenance and numer 
methods by means of which the photographer can ous other important aspects are fully treated 

see for himself, when the lights he is using are cor- If you are considering the purchase of “‘strobe’’ equip- 
rectly placed for his subject, and the effect he desires. ment this book will give all the information you need 
The book covers much more than lighting, the section to decide for yourself if “Strobe” is what you want. 
on Corrective Portraiture, for example is worth the Tells what “Strobe” will do and will not do; how to 
price of the book by itself. select equipment best suited to your needs 

ORDER DIRECT FROM US (SHIPPED POSTPAID) 


a Cameea Ceart a camtea ceart 
me mh © 


(Remittance must accompany order.) 


CHARLES ABEL INCORPORATED 


519 Caxton Bldg. Cleveland 15, Ohio 











Are You if by’ 
Fst Geto 


with your present 


Glossy Print Drying Methods? 


You can speed up this operation and 

improve the quality of your prints with a 

PAKO Electro-Gloss Dryer. Here is a dryer : 
~ c Availeble with electric or gas heat. See 

that will dry up to 350 amateur or 75—8 x 10 glossy sous Padite iibiaiaianee ee “ails tea ae 


prints per hour. It is always ready to do a quality job of print TODAY for complete details 


drying for you. Fully equipped with thermostatic heat and varia- 


: PAKO Corporation 

ble speed controls—the Electro-Gloss requires only 18° x 48 
. P here , : 1010 Lyndale Ave. N. 
table or bench space. Minneapolis 11, Minn. 
Do as thousands of others are doing—streamline and 
Please send us illustrated bulletin describ- 


ing the PAKO Electro-Gloss Dryer in 
| the low cost PAKO Electro-Gloss Dryer. detail 


PAKO CORPORATION “Qh... 


MINNEAPOLIS 11, MINNESOTA 


“ : 
\ modernize your glossy print production with 
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WE PAY HIGHEST PRICES 


5 
for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
PLASTOFILM, INC. 
Wheaton, Illinois 
— — eae anufacturers of Reclaimed Acetz t 
as . Photo Leaf S ! yr 


Loose 


Avrora Industries, |! have streamlined their 
srora Super De Lu 4 reen. Hange 5 re 
vo 4 2 olla 


otted round end IP; enclosing 











even sizes from ) o 52x7( 
Many of the greatest professiona hotographers today 


were trained for success by the unique learn-by-doing 
methods of N.Y Our spaciou hool has, for 40 year 
been the ce x eader n new photograph training 
technique professionally equipped studio 
laboratories | u faculty speed 


forms beginner nto ¢ competent photographers 


The N.Y.1. HOME STUDY COURSE is clearly 
beautifully illustrated and substantially bound 
tudent receives individualized attention—helpfu 
advice and Jeas for mprovement which alr . 
equivalent of on-the-spot Resident Training Imported from Italy 
ie ae ' : the new Condor ! 
. eterans! esident rainin ourse ‘ 
available with subsistence alias the 35mm and, below 
G i. Bill. Write Dept 36 for 


FREE big book! Director Products Corp. are importing two 








Rectaflex 35mm features Duo-Prism focuser, seen 
n large window behind lens, bisected by diagona 


new YORK Tikpape has Bese cer mee en) airip caucine eebbecescenine 


focu Finder-focusing ystem eliminates parallax giv 


OF PHOTOGRAPHY contol af deoth of field, sino fromina, mate 


suitable oF cal uses where extension tube 


vices are required Available with variety o 
10 West 33 Street, New York | iis ie Meaeh. aliens Geadioc ‘with iene 
better 35mm camera 


on 








uded. (illustrated) Condor 





50mm 3.5 Eliog fen speeds one to 


flash nchronization oupled range finder 
ale eyepiece adjustment on viewer dod 
Price $93.C ) 


many other pecial feature 


@ Better Quality @ Newer Designs ‘°'*¢ 


—- 
raph the new Rectaflex 
Pholey yr td Ss 35mm, also from Italy 
Return Postage Guaranteed by Sender 


Please Handle With Care Please Handle With Care! 
“Modern Gil” 12 SIZES 
“Smiling Girl” IN COLOR 


@ PRICES BY 100 (MAY BE ASSORTED) 
@ SPECIFY THE DESIGN PREFERRED 
ENV ENV. 100 250 500 
10-J 6 x § 6.00 50 < 
1-A 64ox 916 6.50 6.00 $ 
3 714x10% 00 6.50 .4 


ne anhy 

New fixe fears 

nproved keeping 

7 - while mixing. Price $2.25 
3-( Slexllt, 7.50 7.00 $ 

I 9 x12 8.00 7.50 $ 
I 12 x15™% 3 $ 





4 
6 50 13.00 12.75 EV NTU JALLY 

@ Board Sizes %4 inch smaller than envelopes. Why Not NOW? 
Slickest Thing You Ever Used 


SEND FOR 1950 PRICE LIST TODAY : 
NICHOLS BABY POSER 


THE PIERCE COMPANY == Write For Free Circular 


nd Check $14.50 
3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA 5 Mi Bristol, Pa. 
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STAINLESS STEEL EQUIPMENT 


Constructed of high polish 
steel—Easy to clean— 
Leakproof—39 stock sizes 


- 


DEEP TANK ~“ 

FINISHING OUTFITS 

Complete with two insert 

tanks for developing and 

fixing —3'%, 10, 15, 28, 
FILM 48 galion capacity 


PACK DEVELOPING 
HANGERS—New, spe- 
cial construction, to hold 
thin base film securely dur- 
ing all processes of de- 
veloping. 


FILM DEVELOPING 


TANK OUTFITS—Develop-rinse-fix-wash in one unit e 
Includes 3-compartment jacket and two insert tanks. 


SOLE DISTRIBUTORS 


STAINLESS STEEL 
BUCKETS — Available in 
two sizes—3'4 or 4 gallon 
capacity. 


DEVELOPING TRAYS 

AND SINK PANS 

Ruggedly built of high polish 

stainless steel for life-time 
~ weor, 


AUTOMATIC 

ROCKER WASHER 
Stainless steel double section 
sink—Washes prints up to 
20” x 22”. Large copocity. 


| CHICAGO CAMERA 
Send for illustrated COMPANY 
catalog showing com 


plete line. 


2326 S. Michigan Ave. * Chicago 16, Illinois 





PHOTO MOUNTS 
EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 

Write for circular. 


NU-WAY COMPANY 


Box 113 W. Toledo Sta. 1913 Sylvania Ave. (rear) 
TOLEDO, OHIO 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 








CLOTH BACK YOUR PRINTS 
THE NEW, MODERN WAY 


with 


CHARTEX 
Dry Mounting Cloth 


You can now cloth back your 
prints in just ten seconds with this 
new dry mounting cloth. Write 
for 8x10” free samples. 


SEAL, Incorporated Shelton, Conn. 








WHOLESALE DISTRIBUTION O 


PACKARD IDEAL SHUTTERS 
Available in 19 sizes trom 1%" to 5 openings, © ond 


DESIGNED EXCLUSIVELY FOR PORTRAITS 


° 
Rembrandt Portrait Cameras 
Fast easy focusing, extra-large lensboard - 
rising-falling-tilting back, handsome profes % ii ill 
sional appearance. Packard shutter installed j.” ‘ 
quickly and easily. Sliding car $ Ne 
rlage backs available. As low as 69.50 Faille Ss 
See your dealer or write Dept. PF4 iv 
for full details bas 





1897 1950 


Burke « James, Inc: 
FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS 
3215S Wabash Ave Chicago4 Ill. USA 


5% 
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Three Books INVISIBLE SPOTTING 


—A PRACTICAL METHOD 
.. a — ne FOR YOUR EVERYDAY NEEDS 
as Nec essary 


Because Webster Photocolors are specially 
processed to work in gelatin, they actually become 
‘ part of the print leave nothing on the sur- 
7 ‘ oad > > | face, Thus they are ideal for spotting. 5 colors 
as Your Camera: | aire eee toe 
| tions, $2.95 postpaid. Order from local 
dealer or Webster Brothers Laboratory, 
53 West Jackson Boulevard, Dept. A, 
Chicago 4, Hlinois. 


PROFESSIONAL WEBSTER PHOTOCOLORS 
PORTRAIT | Enteco Industries now offer movie lens hoods and adapters 
LIGHTINGS $7.50 precisely machined of tempered Duraluminum for hardness and 


light weight, to accommodate new Series IV or 21.5mm filters 
All have insert rings to hold filter when hood is not used. In 
] NM) examples ot the lighting procedure ot as both slip-on and screw-in types for all m.p. lenses 


many leading American portraitists; each 


photograph accompanied with lighting dia- | attractive but inexpensive field case for Kodak Duaflex camera 


’ i ly $2.50, i > of t f simulated leathe 

Sram ano cetaied discussion. The equivalent | Cotes only 92-90, is mode of -walerproor simulated seather, 
f > has completely removable front section 

of 20 


Eastman Kodak Co., Rochester 4, N. Y. now has ready 


convention demonstrations wrapped up 
in one package for permanent reference Groflex, Inc., Rochester 8, N. Y., at request of 


ous newspapers and news picture syndicates, is to produce lim 


numer 


ted number three special units not available for over 10 years 


5x7 Home Portrait Graflex bodies (basic chassis for Big Bertha); 
{ OMMER( IAI 5x7 Graflex sheet film magozines for same; horizontal 8x10 
Crown R.B. enlargers. Home Portrait Graflex focal plane shutter 


PHO | OGRAPHI Y slit widths have been standardized ot Ye", ‘/ 1%" and full 


open. Prices: 5x7 H. P. Graflex body $335.00; sheet film maga 


zine $58.50; 8x10 Crown R. B. enlarger, complete, $180.00; 
LIGH ] INGS $7 50 negotive carrier and kits for Crown $22.50; kits only (3'%4x4% 
. 


to 8x10) $11.00 





More than 120 commercial lighting demon 


strations by over 70 noted commercial photo TOO LATE TO CLASSIFY 





graphers; each photograph complete with de SALESMEN, only those now calling on photographer Make 
tailo > , ; big money for carrying our new very profitable side line. Quick 
tailed explanation and lighting diagram. The | 2o eeey oe eerie. Protected territory if occepted. Write 
inswer to almost any commercial lighting | fut! details of your experience and present territory covered in 


| | first letter. Write B-15 care this journal 5-1¢ 
probien 

: situs WELL ESTABLISHED portrait commercial studio in lowa. Ideal 
man and wife setup Low overhead, good location Price 
$1,800.00. Write F-45 care this journal 5-\«c 


4 PHOTOGRAPHER, 40 years experience, 30 years my own studio 
4 n major 


city, wants position in smaller city, widower. Women 
| studio owners may answer. Write P-65 care this journal 5-1 
PHOTOGRAPHY | PHOTOGRAPHER, age 25, married. Three years with nationally 
| known commercial studio. plus portrait and wedding experience, 

desires position in reputable studio with option to buy. West 

for PROFIT $5 00 | or mid-west preferred. Write Robert Welch, 3202 Presbury St 


Baltimore 16, Md 5-\¢ 








REAL BARGAIN, south west Pennsylvania, almost 50 years old 
ne success Owner retiring. Must sacrifice. Active business. Best cash offer 
: Write H-74 care this journal 5-1 
fully established as a professional phot | 


togra 
1 ’ FOR SALE, oldest established studio in county, ground floor 
pher, im luding studio layout and decorati: n, ty 


The whole story of how to beco 


enter modern equipment. Due to ill health will sell at 
] , Fail ‘ | invoice. W »b‘s di oshoc h 
floor plans, actual studio forms, records ; YORE. AVEING HY ORAS CEIYEN LOERGTION, <PNIE 


ystems, how to establish prices, etc 


Sn re CARBERRY 
Pe enese me RETOUCHING STUDIO 
QUALITY of DISTINCTION 


All types of negative corrections 
3030 W. Juneau Ave., Milwaukee 8, Wis. 





Send Your Check to 


CHARLES ABEL INCORPORATED 


( I ding Cleve C)} 
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NEW 
CT Wal icee ONLY ADAMS GIVES YOU 


‘Sand |) gee ALL THESE PLUS FEATURES: 
FINGERTIPS Smooth horizontal oscillating ac- 


Mtinns 640 tion producing a feather-touch ef- 
greater profits can fect similar to airbrush work—NO 


be yours with the STIPPLE. 


original Electronic 


pe age tea, Pino NO VIBRATION felt in any part 
FB x00 WHAT WELL-KNOWN Bie wehinc ree of the machine except the nega- 


MASTER PHOTOGRAPHERS SAY: chine is an entirely tive carrier. 


different precision ce 
"| wouldn't operate a studio without instrument repre- FASTEST, smoothest retouching— 


one. senting the only retains natural skin texture. 
Arthur P. Summers, M/Photographer REAL advancement 


Springfield, Mo. ; , ., 
ii esate m speeernnne: D irecise easily done with smooth, 


"It sure is a honey.” List Price precise strokes. 
Mel Thurman, M/Photographer 


Abil T 

icant diacae $245 You pay for an Adams Re- 
“With it | can retouch, without it, | S08 Deaver touching Machine in lost 
ors time even though you never 

Sam Fausett, M/Photographer 

Conway, Arkansas own one. 
Turn retouching losses to profits! Investigate 


<a 
this profitable machine TODAY. Write for our ® . 
pamphlet “How to Retouch With the Adams Adams Retouchin Machine Co. 


Retouching Machine.” 737 LINCOLN ST., DENVER 3, COLO. 








Assure Customer Satisfaction 
with 


COLOMA ... 


The Quality Projection 
Paper by Kilborn 


Coloma, Kilborn’s fast bromide 
projection paper, is popular with 
photographers throughout the world 
for both commercial and_ portrait 
use. Perfected through _ research, 
Coloma offers uniform quality and 


unusual gradation of tones from & 

black to white. It is available in 4 | | apres 
contrasts and 12 surfaces. Stock 4 PHOTO PAPER COMPANY © 
Coloma for repeat sales. Free sam- 
ples and catalog upon request. Pioneers in the manufacture of quality photo paper 


since 1895. 
2905 FIRST AVENUE E., CEDAR RAPIDS, IOWA 
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FOR 
TREMENDOUS 
SAVINGS 


in PHOTOMAILERS, 
PHOTO ENVELOPES and 


PHOTO SPECIALTIES 


send for the APEC 
1950 CATALOG 
and PRICE LIST 


Featuring new 
low prices on 
PHOTOMAILERS 
NEGATIVE PRESERVERS 
KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
JUMBO ENVELOPES 
PROOF COVERS 
CORRUGATED BOARD 


Get the best . at the best price! Buy APEC 


over 15 years the leading supplier of envelopes 
and printing to the photographers of America 


AMERICAN PRINTING & ENVELOPE CO. 


130 WEST 17th ST., NEW YORK 11 


AMERICAN PRINTING & ENVELOPE CO 


130 WEST 17th STREET, 


Please send me a FREE 
Catalog and Price List 
obligates me in no way 


NAME 


ADDRESS 


NEW YORK 11 


copy of APEC’: 
It is understood this 


CITY ZONE STATE 


20 
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FOR YOUR ADVERTISING 
Self-adhesive tape printed to your order 
Easy to apply — costs less per day 
Write for more information to 


TOPFLIGHT TAPE CO. — YORK, PA. 


_is our business 
SEND FOR Free cain’ 


WOLD AIR BRUSH “<"_ 
2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 


QUALITY RETOUCHING. Reasonable, reliable, prompt service 
Prefer year round work, but will accept any. Mr Ray Thome 
1307 No. Grand Ave Charles City, lowa 5-1¢ 
RETOUCHING, REASONABLE rates, prompt service. Mail orders 
given special attention. F Dav 639 Rieh St Waterloo, 
lowa 5-le 
NEGATIVE RETOUCHING, highest quality work for discriminat 
ng photographe A rrection prompt service A e Turner, 


425 Central Park West, New York, N. Y 5-1¢ 





MISCELLANEOUS 





FOR SALE: Graduation ca a gowns from rental stock. Black, 
jrey, or white, $12.0( » ndne 153-PF West 33rd St., New 
York, N. Y 2-4 
THE ART OF BROMOJIL PRINTING AND TRANSFER, by M. M 
Kinley | have been rmed that th ttle 26-page 
book thoug printed in 1933 one of the best and most 

actical works on th bie ond have therefore 
entire balance of the edition f you want a 

urrency, not star ind it w be sent proms 

Charles Abel, 519 Caxton Bidg., Cleveland 15 
PHOTOMOUNT 


SAVINGS manufacturers pr 
$2.8 $26.00/100C 


Write f samples, circular, pr 
5 Woodland Avenue 

KODAK EKTACOLOR filn ce g and prints by dye transfer 
oce ates only 
3x10 $1.00 
Ww n sor Beil Fa 5-2« 
MILBURN WATER aranteed, Just 
$5.95 complete. Write Jayemm Company, Burlington 1, Ky. 5-2c 
WORLD’‘S LARGES 


t 


] values avail 

guaranteed F/5 rapid 
$44.50 F/4.5 Rembrandt 
F/4 Rembrandt pix 

5 portrait Euryplan 

ndlach Radar n 
Waterhouse 


oated 























Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 
The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-644 Modeling 
Lamps. 
Licensed under Edgerton, Germeshausen 
& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 














PUT YOUR GLAMOUR 
PORTRAITS IN 
GLAMOUR CASES 


Handsome is as handsome does . . . 
and a Poblocki display case DOES 
an excellent job of selling your best 
work to the public. Dozens of stu- 
dios have installed these shining 
salesmen. Investigate now, and see 


how these sturdily built, 





beautiful stainless steel or 
aluminum eases can help you 


GAYLE STUDIO, PHOTOGRAPHERS to boost sales and profits. 
Marion, Indiana 


“TV oblock L AND SONS. 


em 
2159 S. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 
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We Recommend Copy Restorations 
These Books ears a day 


itable to turn down. 


We seldom carry books in stock and advertise these chiefly as 


a service to our readers, especially those in the smaller town YOU take the order 


because those in large cities can see the books at their stock 
houses and get them more quickly than by ordering from us ; 
For this reason we sell no books on open account or C.O.D send the job to US 
but only if, in our considered opinion, they will be ao valued 


. what's easier? 


addition to a studio’s reference library 


PHOTO-FLASH IN PRACTICE THE WALTER GAEHLER CO. 


By Geoffrey Gilbert 


PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 


HOW TO PAINT WITH AIR 2 
By Frank ]. Knaus 3.7 FOR SALE: the following privately owned lenses. 9% 
Apo-Tessars; 4" and Goerz Artar 12” Goerz 
PICTURE FRAMING Compound shutter. 4 re coated and like new. Ho 
By Edward Landon Be 443 Wrightwood, Chicago, | 
WORLD’S MARKET for lenses. Consult the Old Reliat 
DEVELOPING 1ve money. Lowest es. All goods sent on 15 day 
By C. 1. Jacobson 50 ale. 8% 
Compound shutter, ne $110.00; 8%” Schneider Xenar F/4.5 
ENLARGING new, $85.00; 10 deliar F/4.5, new, $100.00; 9%” Heliar 


By C. 1. Jacobson 50 B-92. Bes STIS tae JA ed ad Pad eed a Nig siecle 

° ] 2 3 00; Schneider Xenar F/4.5, like new 
ART OF RETOUCHING AND ehmeiey 26" Seaere, havi Sper 277-4- Seer wee 12" Cal 
EPROVRGG SIGATIVES AND PRINTS | [lv Jor tener ont orien 1/9, $173.00) 1AK" Goo Bos 
By Arthur Hammond 2.50 Ghere Abo-Artar 5/1 ke new, $200.00; 18” Cooke proce 
PROFESSIONAL PHOTOGRAPHY Maa te Gok Rk Cod oe 
FOR PROFIT, By Charles Abel 500 gt ees i Ge ae te 


SHORT CUTS TO PHOTO ken $250.00; 20” Bausch & Lomb process anastigmat with 


< wu 


RU TOMMSIING, By Reymand Wardell § 100 | BR M7, / 110. $200.00; 0" Corl Loins wictat $/4.8, 

THEORY AND TECHNIQUE O} tops, $100.00; 17” Turner-Reich Series 111 anastigmot F/6.8 

PORTRAIT NEGATIVE RETOUCHING fe” het te ae eee ae ce ee 

By J. P. Anderson A. ew, $180.00; 10” Kodak Ektonon ealieaiin “a $100 

PHOTO OIL COLORING : prereset F 

By Lucille Robertson Marshall 2 Lega Re veces “ane on eae 

LOOTENS ON PHOTOGRAPHIC 6.8, new, triple conver combinations 18", 

ENLARGING AND PRINT QUALITY ane mies Gt eee ae ee 

By ]. Ghislain Lootens tages ‘ ae ats “$230.00; No" ened . 

PRINT FINISHING like new, $140.00; 12” Bausch & Lomb IC Tessar F/4.5, equa 

By William Mortensen 3. caikenk a: die ws a ade acy . pa are 

UNIVERSAL PHOTO ALMANAC Brooklyn 17, N. Y 

AND MARKET GUIDE ; EXCELLENT OPPORTUNITY for an executive tof 

KODACHROME AND EKTACHROMI Gai moc ame ee we tee 

FROM ALL ANGLES $180,000.00 yearly volume. Will sell entire bu 

By Fred Bond 7. ‘tere Jeper ye Ml ely upon the ability a 
ndividua Present owners have other 

TABLE TOP PHOTOGRAPHY nly act in an advisory capacity. Write $-23 

By Harkness & Draper na 

COPYING TECHNIQUI 

By Fraprie & Morris 2.00 | 

SPEEDLIGHTS 

By Arthur Palme 2.50 TITY o 

COMPOSITION AND PICTURES GL 

By Eleanor Parke Custis 6.00 IN QUANTITY, i 


4S. STATE ST SYRACUSE 2, N. Y 











FOR RENT ong estab! udio, including five r 


tme ant in 30 days. Box 262, Bedford, Ind 


Hugo Meyer double anastigmat 


LET US DO THE WORK— 


QUALITY GUARANTEED. 


CHARLES ABEL INCORPORATED 
19 Building Clevelan 


Ohio 2. P.0.BOX 1941 * BR/DGEPORT, CONN. 


Caxtor 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 








Organization Dates City Headquarters For Infc. ation 
Hotel rite 








“Little International” May 22-24 Fargo American Legion Orlando K. Scherling, Sec., 
No. Dak. & West. Club Rooms 113 Broadway, Fargo 
Canada 





Florida Photog. Assn. May 25-27 Tampa Tampa Robert E. Dittrich, sec., 
Terrace Box 1451, Orlando 





Arkansas Prof. June 18-19 Little Rock Marion Richard A. Smart, Conv. 
Photog. Assn. Mer., 707 W. 7th St., 
Little Rock 





Mississippi-Alabama June 26-27 Birmingham Tutwiler Mrs. Harvey D. Sale, Sec., 
Assoc. Photogs. 2517 - 4th St., 


Gulfport, Miss. 





American Soc. June 28-30 Laurence W. Blaker, 
of Photogs. M.Photog., Sec., 
Manhattan, Kans. 





Rocky Mountain June 29-30 Denver Shirley- Carryl White, Sec., 
Prof. Photog. Assn. July 1 Savoy Price, Utah 





Wisconsin Prof. July 16-19 Milwaukee Schroeder Marvin E. Helgesen, 
Photog. Assn. M.Photog., Conv, Chrm., 
203 E. Milwaukee St., 

Janesville 





Photog. Assn. Chicago, Ill. Stevens A. R. Buehman, M.Photog., 
of America Exec. Megr., 701 Caxton 
Bldg., Cleveland, Ohio 





Montana Photog. Aug. Helena Placer Clarence W. DeWalt, Sec., 
Assn. Union Bank Bldg., Helena 





Prof. Photog. July 30 - Aug. 1 Omaha Paxton FE. W. Arnold, Conv. Chrm., 
Assn. of Nebraska 4532 S. 24th St., Omaha 7 





Maritime Prof. Sept. 4-5 Fredericton, N. B Clinton Weizel, Sec.-Treas 
Photog. Assn. St. John, N. 





Photog. Assn. Sept. 17-19 Boston, Mass, Copley-Plaza Philip G. McKeen, Sec 
of New England Treas., 66 Merrimack St., 
Haverhill, Mass 





Minnesota Prof. Sept. 25- Radisson Torg Knudsen, Sec., 
Photog. Assn. Montevideo 











USED SPECIALS 
€995 00 


ond ease 


projection len 3 Goerz 1 n barre March 
$137.50 7“ Ca 2 
92" Goerz Dago n 
IC Tessar in Compound 
barre $75.00; 12” tr : nvertible rne 8 ir 
Acme 24 shutter, like 32.50 Goerz IMAGON RODENSTOCK 
ate ' ee Ne 14 P 

n barrel, $185.00; Pako Elec w, 3 

Economy glossy gas heated dryer 0.00 ne resto printer OUR MANUAL 

$50.00; 4x5 Crown Graph ‘ 


WANTED estat 
California Ww 


jeta n first letter 


10 holders and case 
Kodak anastigmat len 
quet camera, $110.00; 
sliding carriage and all back 

potiight on caster 

30 East Adams St., Ch COMPLETE SCHOOL 78 
SALE: eighteen 8x10 m older never used, $ 0 ec ning ¢ ne Chea Bedt 
Box 165, Havre De 

COMMERCIAL 

SALTZMAN CAMERA | mode OO-MR $ yundiack ease respon e phot 
anastigmat F/é 5 0.0 new. [ ¢ sy " ned . my ¢ 


Sciarra Studic 


me. Carl Pe 


Professiona 
Pr otographer 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: 50c additional 
and forwarding inquiries 
graphs, samples, etc., 
vertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Twenty cents (20c) per word; 


for box number 
Requests for or offers to send photo 
are not permitted in box number ad- 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the following month. 

FOR MORE DETAILED INFORMATION concerning our 
System, Confidential Service, etc., write for rate card 

MAKE ALL CHECKS PAYABLE, 
Charles Abe! Incorporated, 
Ohio 


Deposit 


and address correspondence, to 
519 Caxton Bldg., Cleveland 15, 








FOR SALE could 
Contact 

5-1¢ 
large num 
interiors of 
styles and 
indica 
living 
recreation 
wallpaper 


Kodak professional print dryer 
sell for new. Best price (F.O.B. Binghamton) 
W. B. Tuthill, 166 Washington St., 
WANTED: COLOR PHOTOGRAPHY 
ber of good color photographs of exteriors and 
individual homes representing varying architectural 
cost brackets. Need not be new homes, but must 
tion of recent paint applications. Interior room shots of 
rooms, dining rooms, kitchens, bedrooms baths, 
rooms, etc., must involve clean painted walls, not 
No models to appear in any pictures. Send your priced offer 
ings on approval. Will make immediate report and include 
payment for any acceptable material. Fuller & Smith & Ross, 
inc., Dept. SG, 1501 Euclid Ave., Cleveland 15, Ohio 5-l¢ 


used twice; 
takes it 
Binghamton, N. Y 


Will purchase 


show 





RETOUCHING AND COLORING 


RETOUCHING SPECIALIST, finest quality, prompt service, work 
guaranteed. Mrs. Roy Hester, 1645 Orlando St., S.W., Atlanta, 
Ga. 2-6c 


EXCEPTIONALLY FINE 
“*L’* $4.00 per head, 
3 Warren Ave., Troy, 
FINEST OIL coloring 
East Broadwoy, 
RETOUCHING, 
service. Gossett 
W. Adams, Jacksonville, Fila 
EXPERT RETOUCHING, 
Prices on request 
16, Texas 
EXPERIENCED RETOUCHER 
mail orders. Julia R 
4, 

RETOUCHING. Mention ad, 
Gordon, Box 223 
TEE & McKAY retouching and coloring studio. Finest quality 
workmanship guaranteed. Prompt service. Box 326, Westminster 
Colo 5.1 


Sewice to the Profession 


High 


dios, any size 





hand brush oils. On sepia prints, paper 
cash with order. Florence Carver 
New York 


Mann 
4-tf 


obtainable. Miss Agnes Lungren 
Excelsior Springs, Mo 
COLORING, expert 
Retouching Service, 


327 
5-1« 


workmanship 


308 Roberts 


and speedy 
Bldg., 221 
5-1 
delivery 
Dallas 
5-l¢ 
attention to 
Jackson Blvd 


corrections 
Wynne Retouchers, 


made, prompt 
2227 Maryland St 


Careful and 
Langston, 20 E 


prompt 
Chicago 

5.1 
send sample. Request prices. K 
Forest Park Branch, Springfield, Mass 5-1¢ 





grade enlargements for Portrait 
Difficult 
with 


exquisite Miniatures 


and Commercial Stu 


and color Copy and Restoration 


work from any photograph guaranteed delivery. Fine 


color work on portraits 


Attractive Pencil and 
and photographs 


Pastel Sketches from your negative 


Oil Paintings on painted Free Hand 
of the services of a well established institution 
equipment and an expertly trained staff of artist 


canvas Avail 


with 


yourself 


modern 


Write for Price List 


BLUM'S PHOTO ARTS 


1021 N. Wells St Chicago 10, Ili 








EXPERT COLORIST, oils; 
colored in fine taste 
mail orders. Harriet 
N 


your prints are assured best 
Reasonable prices, prompt attention 
Fink, 215 W. 98th St., New York 


results, 


HIGHEST QUALITY oil coloring on 
and brush. Reasonable prices. Send 
Johnston, 1339 Cleveland Ave., N.W., 


sepia prints, 
print for 
Canton, 


transparent 
Betty 
5-1 


ample 
Ohio 
PROMPT RETOUCHING. 3x5, 
sample negative. Wallace, 
ton, Va 


4x5 at 50c. 5x7 at 75c 
812 S. Arlington Mill Dr., 


Free 
Arling 
5-1c 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ 
ers fail to accord this courtesy to employees 











SALESMEN, portrait photographers preferred, to demonstrate and 
sell Macvan Twin Lens Reflex Studio Cameras and other studio 
equipment. Macvan Manufacturing Company, 2095 Moore St 
San Diego 1, Calif. 12-tf 


WANTED: LADY to work in studio as receptionist and retoucher 
Kindly state age and salary expected in first letter. Write T-38 
care this journal. 5-1 
WANTED: CAPABLE man to manage 
and studio. Salary plus 
oughly experienced in all phases. Send age, experience and 
references first letter. Write A-11 care this journal 5-1 
EXPERIENCED PHOTOGRAPHER to 
camera shop on percentage basis 

letter. Hart's Studio, 

PRINTER, all around man for 
40-12th St., Wheeling 
STUDIO MANAGER 


fully equipped portrait 


commercial percentage. Must be thor 


operate prospering studio 
State complete qualification 
Cozad, Nebr 5-1 
portrait studio. Photo Crafters 
W. Va 5-1 


in first 


with promotional experience for established 
coupon studio, in South's largest and most interesting city 
References required. Apply, Martin Rogers, Tru Art Laboratory 
922 Canal St., New Orleans, Lo 5-1¢ 





STUDIOS FOR SALE 


COMMERCIAL 


Excellent 





PORTRAIT, 
200,000 

established 
C-19 


studio in Connecticut 
Well equipped low 
health reason for 


population 
location 
Wife's 


well 
Write 
5-1¢ 


rent, 
Reasonable 
care this journal 


selling 





OUR CURTAIN SHUTTER SYNCHRONIZERS 
For 2Vax3%, 3%axd4Ve and 4x5 
GRAFLEX AND SPEED GRAPHIC CAMERAS 
Afford Best Artificial Light 
FLASH BULB or ELECTRONIC FLASH 
Installed @ $19.50 Net FOB Milwaukee 
SMEATON COMPANY 


1837 No. 59th St Milwaukee 8, Wis 
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Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 

“% Main Street; 52 East Mill Street 

ATLANTA 3, GA.—Eastman Kodak Stores, Inc., 231 
Street, North East 


1091-3-5 South 
Peachtree 


AUSTIN 21, TEXAS—Capitol Photo Supplies, 2428 Guadalupe 
Street 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern 


BALTIMORE, MD—Maryland Photo Stock Co 
Street. 


BIRMINGHAM, ALA.—Johnson Photo Supply Co., Inc., 
North 20th Street 


BOSTON 10, MASS.—Eastman Kodak Stores, Inc., 
Street 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street 

BUFFALO 3, N. Y.—J. F. Adams Co., 529 Main Street 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa 
bash Avenue 

CHICAGO 3, ILL.—Mid-West Photo Supply Co., 
Street. 


Avenue 
, 219 North Liberty 


402 


22 Franklin 


30 East Adams 
CHICAGO 6, 1LL.—Norman Willets Co., 316 West Washington 
Street. 


CINCINNATI, OH!|O—Eastman Kodak Stores, Inc., 27 West 4th 
Street. 


CINCINNATI, OH|O—The Huber Art Co., 124 West 7th Street 


CLEVELAND 15, OHiO—Eastman Kodak Stores, Inc., 
Road. 


DALLAS 1, TEXAS—Eastman Kodak Stores, Inc., 
Street 


806 Huron 
1504 Young 


DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California 
Street. 

DETROIT, MICH.—Eastman Kodak Stores, Inc., 
Street. 


INDIANAPOLIS 
ington Street 


1055 Wayne 


IND.—The H. Lieber Company, 24 West Wash- 


KANSAS CITY, MO.—Eastman Kodak 
Street 


Stores, Inc., 1010 Walnut 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 
Hill Street 

MEMPHIS, TENN.—The 
South Court Avenue 

MEMPHIS 3, TENN.—West & Wirth Photo Supply Co., 162 Mad- 
ison Avenue 

MILWAUKEE, WIS.—Eastman 
Milwaukee Street 

MINNEAPOLIS 2, 
South 5th Street 

NASHVILLE 3, TENN.—Geo 
Street 

NEW ORLEANS 9, 
Street 

NEW YORK CiTY—Eastman Kodak Stores, Inc., 
Street (off Fifth Avenue); Madison 
745 Fifth Avenue at 57th Street 

NEW YORK 19, N. Y.—Medo Photo Supply Corporation, 15 
West 47th Street 

NEW YORK CiTY—George Murphy, Inc., 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street 

PITTSBURGH 22, 
Street 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 

SAN ANTONIO, TEXAS—Southwest 403 Ave- 
nue E 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc 
Street. 

SEATTLE, 
Avenue 

SYRACUSE 2, N 
Warren Street 

TOLEDO, OHIO—George | 

WASHINGTON 1, D. C 
Street, North West 


643 South 


Memphis Photo Supply Co., 23-125 


Kodak Stores, Inc., 745 North 


MINN.—Eastman Kodak Stores, Inc., 114 


C. Dury Company, 420 Union 


LA.—Eastman Kodak Stores, Inc., 928 Canal 


One West 39th 
Avenue and 45th Street; 


PA.—Eastman Kodok Stores, Inc 606 Wood 


Photo Supplies, 


216 Post 


WASH.—Eastman Kodak Stores, inc., 1319 Fourth 


Y.—francis Hendricks Co., Inc., 339 South 


Kohne, Inc., 602 


& d’Albert 


Summit Street 


—Fuller Inc., 815 Tenth 








WELL-KNOWN 
ness section, 


studio in Long Island community, heart of 
ground floor, with rear apartment, 
rented, established 1940. Steady clientele, large 
ness assures permanent income. Average gross 
Price $7,500.00. Write W-82 care this journal 

VERMONT STUDIO, long established, excellent reputation 
ern equipment, heart of winter and summer sports area. Draw 
ing population over 100,000. A real bargain. Write P-64 care 
this journal 5-1 
FOR SALE: diversified 
fteur finishing in 
in fast 
Health 


busi 
presently 
candid bus 
$15,000.00 

5-1 


mod 


retail supplies 
suburb on arterial 
section. Showing steady 
care this 


portrait studio, 
wealthy Chicago 
developing business 
reasons. Write H-73 


and oma 
highway 
increase 


journal 5-l¢ 


STUDIO FOR sale 


northwestern 


Very attractive modern studio 
Pennsylvania city. Established fifty years. Ideal 
for young go-getting couple. Retiring because of health. Write 
H-71 care this journal 5-1 


In ao wealthy 


COMPLETELY MODERN 
located Central Wisconsin 


fully equipped 


journal 5-1 


studio and residence 
Write T-39 care this 


PHOTO POST CARDS PAY! 


1000 — $21 5000 — $99 9 GLossY 
FAST SERVICE PRINTS 
EXCELLENT QUALITY 100 for $ 8.00 


For Larger Quantities 55 00 
write for prices and 1000 for $ 
samples. 


Calev Brothers, 14! Fulton St., Dept. P, N. Y. 7, N. Y. 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted 
carries with it the obligation on the part of 
to answer every letter he receives 


the employee 
n response to his adve 


position, if only with a postcard. The pub 
appreciate being advised 


to accord this 


tisement for a 


lishers will when employees fa 


courtesy to employers 














PHOTOGRAPHER, INSTRUCTOR 
and responsibility are 
phases of 


seek opportunity where sk 


required excellent background n «a 


work, mature attitude. Presently employed, ava 
July. Prefer southwest area. Write A-10 core th journc 


PHOTOGRAPHER 


class 


with 18 year experience wants jot 


studio anywhere in the west or Pacif northwest 
sider leasing 


d, Nebr 


good studio. George Jensen 2\9 








2 — Backgrounds in — 1 
Roller Screen and Stand 
54"w x 96” Bik & Grey $22 
72"w x 96" Bik & Grey $34 
Black & Grey Velour 

52"w x90” with Stand $29 
All Sizes, Colors, Studio Draw 
Drapes, Roller Screen Sample 
Estimate, Send Sizes 

CAMDEN ARTCRAFT CO 


180 N. Wacker Or., Chicage 





The 


Professiona 


Photographer 











Holson Binders, Inc. 762 wytHe AVENUE Brooklyn 11, New York 








62 


The 
Professional 
Photographer 





Kc 


RAPID 
TLENIUM Tone 


POISON 


GIVE YOUR PRINTS NEW LIFE 


A portrait to which a rich sepia tone will add a glow of warmth... a 
marine scene which takes on added realism when toned blue... it is 
easy to achieve sepia, blue, cold or warm brown, or reddish tones on 
sepia, with Kodak Toners. 

Kodak Brown and Selenium Toners, both producing brown tones, 
are single solution toners which only require dilution before use. Kodak 
Blue Toner is also a single solution toner but is supplied in ready-to- 
mix powder form. Used on prints already toned sepia, it produces bril- 
liant red tones. Kodak Sepia Toner is available as a powder in packages 


to make one quart each of bleach and toner. 


© Ask your Kodak dealer to show you samples of Kodak papers toned in Kodak Toners 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


TRADE- MARK 














Print on rough texture paper cop- 


a 
ied with ordinary studio lights EE ne 


Kodak Pola-Light 


... Controls Troublesome Reflections 


Handwork on copy prints is reduced to a minimum when you 


use Kodak Pola-Lights to illuminate the print to be copied, and a 
Kodak Pola-Screen on the lens of your copying camera. 

The polarized light provided by Kodak Pola-Lights is full-in- 
tensity light; but, because it is polarized, unwanted reflections 
can be easily cut out or reduced by rotating the Kodak Pola- 
Screen on the camera. It provides an effective method of control- 
ling surface reflections when copying glossy prints, semi-matte 
prints; wrinkled, cracked, or broken prints; pencilled, inked, or 
colored drawings; oil paintings and similar copy matter. 

Your Kodak dealer will be glad to arrange a demonstration 


for you. 


EASTMAN KODAK COMPANY 
Rochester 4, N.Y. 


TRADE-MARK - 


LSPA aE ALOR ELM A EE EAL OIG Be AEE TI 





